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OVER  250,000  NOW  IN 
USE  ON  RESIDENTIAL  AND 
COMMERCIAL  BUILDINGS 


STORM 

SASH 

CASEMENT 

WINDOWS 


Wo£u&Unt 


BASEMENT 


COMBINATION 


November,  1950 


ORIGINATORS  OF  PUSH  BUTTON  VENTILATION  CONTROL 


UIRRnER 

Uleather- master 

Combinations  and  Doors 


it  DOUBLE  HUNG  UNITS 
it  CASEMENT  UNITS 
it  DOORS 


?  YOU  BET! 


Warner  Weather-Master  Combinations  outshine,  outvalue,  outsell  the 
entire  field.  They're  priced  right,  have  a  good  profit  margin  and 
Warner’s  advertising  has  made  the  public  Warner-conscious.  This  com¬ 
bination  of  sales  producing  features  can  only  mean  handsome  profits 
for  the  Warner  dealer. 


ZuaUtff?  AND  HOW! 


EXCLUSIVE 

DISTRIBUTORSHIPS 

AVAILABLE 


Warner  Weather-Master  Combinations  and  Doors  are  master-crafted 
from  the  finest  quality  extruded  aluminum  .  .  .  grade  63S-T5,  especially 
treated  for  extra  hardness.  Warner  Units  are  spot  welded  too,  and 
contain  many  other  exclusive  features  including  the  RED  PUSH  BUTTON 
for  ventilation  control  (an  original  Warner  creation).  Warner  units  are 
quality  units  at  a  popular  price.  Doors  are  made  with  non-sagging, 
unbreakable  gussets. 

certainly! 

Warner  offers  complete  and  friendly  cooperation  with  its  dealers;  Radio, 
Newspaper  and  Magazine  advertising  to  help  secure  leads;  dramatic 
promotional  and  demonstrational  material  to  add  that  extra  punch  in 
making  sales;  field  service  and  cooperation  all  along  the  line. 

WARNER  WEATHER-MASTER 
ALUMINUM  COMBINATIONS  AND  DOORS 
ARE  MANUFACTURED  BY 


WARNER  MFG.  CORP.,  JERSEY  CITY,  N.  J. 


®«ARANTeED  ^ 


OJL/kaZASS  FQUIPMhXI 
COMPXW.  INC. 


ROLLS  OPEN  .  .  .  AND  SHUT 

for  outswinging  casement  windo'/zs 
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new 

""proved 


INSIDE  STORM  WINDOW! 


Reg.  Trodemark  ~  Pot  USA 

Your  customers  will  like  the  new  improved  Roiogloss  inside  storm  window.  It's 
simple  to  operote  .  .  .  glides  smoothly  on  rollers  .  .  .  gloss  panels  interlock. 
It's  easy  to  remove  and  clean  from  the  inside  .  .  .  and  room  condensation  is 
controlled.  Here  is  the  easiest  to  sell  inside  storm  sash  on  the  market  today. 
It  offers  extra  Bailing  profits  for  you,  and  many  satisfied  customers.  Write  for 
complete  information  on  how  you  too  con  moke  money  with  Roiogloss  windows. 
*We  hove  pUnty  of  motorials  for  dolivtry  irt  1951. 


drapes,  shades  or  blinds.  (You  use  the  same 
screen  holes  for  attaching  storm  panels.) 

•  Fit  ALL  stock  steel  casements,  either  lever, 
roto,  or  simplex  type  hardware. 

•  Aluminum  storm  panels  for  aluminum 
casements. 

•  Stock  metal  and  aluminum  screens  also 
available  for  all  makes  of  metal  windows. 


•  Fabricated  stock  sizes  available  for  im¬ 
mediate  delivery,  or  long  length  sections 
supplied  so  you  can  make  your  own  fixed 
storm  panels  in  10  minutes  at  profits  up 
to  200%. 

•  The  only  storm  sash  approved  by  the 
steel  casement  window  manufacturers. 

•  Customers'  steel  casement  windows  all 
ready  to  receive  them,  without  disturbing 


THE  A.  W.  BARNHART  CO.,  139  Highland  St.,  Port  Chestor,  N.  Y. 

Gentlemen: 

Please  send  me  additional  information  concerning  Barnhart  steel  casement  storm  sash 
and  metal  screens,  without  obligation. 


Name- 


Add  rei 
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On  tlie  House  . .  . 


^HIS  department  has  been  ex- 
plorinif  the  aluminum  situation 
hoping  to  come  up  with  .some  clear 
and  positive  an.swers.  Unfortun¬ 
ately  the  entire  aluminum  situa¬ 
tion  is  shrouded  in  rumors  and 
misinformation.  By  the  time  this 
magazine  reaches  our  readers  the 
National  Production  Authority  in 
Washington  will  have  issued  its 
long  awaited  “conservation”  order 
reducing  the  amount  of  aluminum 
(hat  manufacturers  can  use  for 
civilian  purposes.  A  barrage  of 
protests  from  aluminum  fabri¬ 
cators  has  already  descended  on 
the  NPA  and  has  resulted  in  modi¬ 
fication  of  the  proposed  order. 

«  *  * 

According  to  the  latest  reports, 
the  NPA  proposes  to  order  a  cut¬ 
back  of  about  35%  in  the  civilian 
consumption  of  aluminum.  Each 
fabricator  would  get  65%  of  the 
amount  he  used  during  the  12 
month  period  which  ended  J  une  30, 
1950.  This  cut  applies  to  the  first 
quarter  of  1951  and  what  comes 
after  that  is  still  unknown.  The 
purpose  of  this  so  called  conserva¬ 
tion  order  is  to  provide  aluminum 
for  defense  orders  and  to  add  to 
the  stockpile  which  the  Govern¬ 
ment  had  been  neglecting  up  to 

the  Korean  War. 

«  «  « 

Aluminum  fabricators  have  at¬ 
tacked  this  proposal  on  three 
grounds: 

1 —  The  order  is  not  necessary  at 
present  because  the  military  do 
not  require  anything  near  35%  of 
present  aluminum  consumption. 
The  armed  forces  are  at  present 
taking  no  more  than  8%  to  10%  of 
the  available  aluminum  supply  and 
will  in  the  future  probably  require 
no  more  than  14%  by  the  middle 
of  1951. 

2 —  The  base  period  (July  1,  1949 
— June  30,  19.)0)  is  unfair  because 
fabricators  were  then  operating  at 
only  80%  of  their  capacity  since 
there  was  a  business  recession  and 
numerous  strikes  at  that  time.  The 

{Continued  on  Page  37) 
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LI  ME  AW  AY 


CHECK 


r  BASEMENTS  ^ 
UTILITY  ROOMS 
ATTICS 


L  PORCHES  I 
GARAGES^J 


FAWSCO 


BUILDING  SPECIALTIES 


•  SELLS  ON  SIGHT 


•  BIG  PROFIT  MARGIN 


•  A  LEADER  TO  OTHER 
SALES 


•  A  PACKAGED  ITEM 


•  ALL  HOMES  ARE  PROS 
PECTS 


The  Permanent 
Laundry  Dryer 


mTSAVESsmx, 


Every  housewife  knows  the  worry 

of  drying  clothes  in  rainy,  cloudy, 

cold  or  snowy  weather.  NOW,  is 

the  time  when  she  will  need  LINE- 

AWAY  and  will  want  to  buy  when  ^  ,in,pi.  pu.h  ond  »; 

she  sees  it.  That's  when  you,  Mr. 

Dealer,  have  a  sale. 

LINEAWAY  holds  200  feet  of  line  in  a  space  of  only  6  x  20  feet  or  as  little  as  32 
feet  of  line  in  4  x  6  feet.  Precision  made  of  heavy  duty  steel,  easily  installed  on 
joists  or  finished  ceiling  with  just  a  screwdriver,  to  permit  lines  to  run  in  any  direction. 

LINEAWAY  is  packaged  complete  with  hardware  and  instructions  for  instant, 
over-the-counter  sales,  or  install  it  yourself  and  add  labor  costs.  Be  the  first 
to  cash  in  on  the  big  market  in  your  area. 

LINEAWAY  is  just  one  of  Fawsco's  complete  line  of  products  to  beautify,  protect 
and  add  value  to  the  home. 


WRITE  FOR  CATALOG  AND  PRICES  TODAYI 


I 


f 
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Complaints  About  Combination  Windows 


Pour  Into  Better  Business  Bureau 

Fonlty  installation,  poor  constmction,  foilnre  to  complete 
jobs  and  exaggerated  claims  by  some  solesmen  ond 
promoters  ore  cited  as  reasons  ior  customer  dissotislaction 


Better  Business  Bureaus  in 
some  parts  of  the  country  have 
been  receiving  complaints  by  the 
score  about  poorly  assembled  and 
improperly  installed  aluminum 
storm  sash.  An  article  about  these 
complaints  appeared  in  the  New 
York  Times  of  Oct.  27th.  It  doesn’t 
take  much  imagination  to  see  how 
much  damage  such  complaints  by 
customers  do  to  the  entire  indus¬ 
try.  Dissatisfied  customers,  their 
friends  and  neighbors,  and  read¬ 
ers  of  such  articles  as  appeared 
in  the  New  York  Times  have  a 
natural  tendency  to  conclude  that 
all  aluminum  combination  win¬ 
dows  are  no  good  and  that  the 
dealers  who  sell  them  are  dishon¬ 
est. 

It  is  certainly  a  foolish  business 
practice  to  mislead  customers  and 
it  would  be  unfortunate  if  the  ac¬ 
tivities  of  a  very  few  dealers  and 


manufacturers  in  the  field  under¬ 
mined  the  confidence  of  the  pub¬ 
lic  in  the  combination  window  in¬ 
dustry.  Every  dealer  owes  it  to 
himself  as  well  as  to  the  industry 
to  sell  only  a  well  made  window 
and  to  do  the  best  job  of  installa¬ 
tion  he  can.  The  following  article 
reprinted  from  the  Times  cer¬ 
tainly  merits  the  attention  of 
every  thoughtful  dealer: 

WITH  thousands  of  home  own¬ 
ers  now  engaged  in  making 
their  dwellings  snug  and  tight  in 
preparation  for  winter  weather,  a 
bit  of  timely  advice  came  from  the 
Better  Business  Bureau  of  New 
York  yesterday  for  those  who  are 
contracting  for  installation  of 
storm  windows. 

The  w'arning  was  based  on  the 
large  number  of  serious  com¬ 
plaints  which  have  been  listed  with 


that  agency  and  other  organiza¬ 
tions  recently  over  faulty  installa¬ 
tions  of  this  equipment,  unfinished 
jobs  and  extravagant  claims  by 
some  promoters  and  salesmen. 

The  storm  of  protests  led  the 
Better  Business  Bureau  to  hold 
conferences  with  the  sponsors  of 
certain  combination  windows 
w'hich  failed  to  meet  expectations. 
The  result  has  been  a  somewhat 
improved  situation,  but  the  com¬ 
plaints  were  reported  .still  to  be 
coming  in  “by  the  hundreds.” 

Well  -  constructed,  competently 
installed  combination  storm  win¬ 
dows  afford  definite  protection 
against  the  weather  and  keep  down 
heating  bills;  but  poorly  built  and 
improperly  installed  windows  not 
only  fail  in  their  purpose  but  are 
a  source  of  constant  annoyance 
and  expen.se. 

(Contimted  on  Page  31) 
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There's  nothing  difficult  about  it.  but  you  need  well 
trained  mechanics  if  you  want  to  do  a  bang  up  job  of 


Garage 


Door  Installation 


The  following  article  on  instal* 
lation  of  wood  sectional  garage 
doors  is  based  on  the  procedures 
used  by  a  dealer  in  actual  practice. 
While  the  procedure  differs  in 
some  details  according  to  the  de¬ 
sign  of  the  door,  the  method  de¬ 
scribed  is  commonly  used  by  many 
dealers. 

INSTALLATION  of  overhead 
wood  sectional  doors  is  rela¬ 
tively  simple  but  is  no  job  for  an 
amateur  and  even  a  competent  car¬ 
penter  must  be  carefully  trained 
before  he  can  do  this  work  success¬ 
fully.  However,  it  does  not  take 
long  to  train  a  mechanic  to  do 
garage  door  installations  properly 
and,  after  sufficient  practice,  he  can 
hang  a  residential  ov'erhead  door  in 
three  to  four  hours. 

Tools  On  The  Job 

Tools  used  on  the  job  are  gener¬ 
ally  those  found  in  a  well-equipped 
carpenter’s  kit  including  several 
wood  chisels,  saws,  hammers,  etc. 
An  electric  drill  is  an  essential. 
Very  helpful  in  speeding  up  the  job 
and  cutting  dowm  on  the  time  spent 
by  the  mechanic  are  such  tools  as 
an  electric  wrench  for  driving 
home  and  tightening  lag  screws, 
bolts,  etc.,  an  electric  saw,  a  long- 
handled  punch  capable  of  punching 
holes  of  appropriate  size  in  angle 
irons,  and  shears  for  cutting  angle 
irons.  Electric  and  special  purpose 
tools  can  cut  as  much  as  an  hour 
from  the  time  spent  by  the  mecha¬ 
nic  on  the  job. 

Much  time  can  be  saved  on  the 
job  by  having  one  of  the  dealer’s 


mechanics  spend  time  in  the  shop 
attaching  hardware  to  the  wooden 
sections  such  as  hinges,  handles, 
and  locks.  Hinges  attached  in  the 
shop  are  fastened  at  the  bottom 
parts  only.  When  going  out  to 
make  the  installation,  the  mecha¬ 
nic  loads  the  separate  sections  of 
the  door  into  the  truck,  all  the 
hardware  supplied  by  the  manu¬ 
facturer  including  tracks,  rollers, 
springs,  brackets,  screws  and  bolts, 
and  several  lengths  of  angle  irons. 

The  first  thing  the  mechanic  does 
is  to  measure  the  door  opening  and 
cut  pieces  of  moulding  to  fit  the 
sides  and  top  of  the  doorway.  These 
mouldings  act  as  stops  on  the  out¬ 
side  and  are  loosely  nailed  in  place 
until  the  installation  is  finished. 
The  door  sections  are  then  placed 
in  position  and  held  in  place  tem¬ 
porarily  by  nails  driven  into  the 
frame  and  bent  over  the  sections. 
Before  putting  the  bottom  .section 
in  position,  the  corner  plates  are 


fastened  to  its  lower  corners  with 
bolts.  These  corner  plates  contain 
the  bushing  for  the  lowest  roller 
and  the  pin  to  which  the  steel  coun¬ 
ter-balance  cable  is  anchored. 

In  setting  the  bottom  section  in 
position,  the  mechanic  places  a  car¬ 
penter’s  level  on  its  upper  edge  to 
make  sure  that  it  is  level.  This  is 
important  because  garage  floors  are 
.sometimes  uneven  and  the  bottom 
of  the  lowe.st  sections  must  then  be 
planed,  rabbeted  or  otherwise  ad¬ 
justed  to  conform  with  the  floor. 
With  the  bottom  .section  square  and 
plumb  and  all  the  other  .sections 
properly  lined  up,  the  upper  parts 
of  the  three  center  hinges  are  fas¬ 
tened  in  place  with  wood  screws. 
The  upper  parts  of  the  hinges  at 
each  side  of  the  door  are  now  fas¬ 
tened  into  place  with  screws.  (The 
lower  parts  of  the  hinges  have  been 
previously  attached  at  the  shop  to 
reduce  time  spent  on  the  job.) 

{Continued  on  Page  39) 


Rear  view  of  a  sec¬ 
tional  wood  garage 
door  after  comple¬ 
tion  of  installation. 
Long  springs  whose 
tension  has  been 
set  at  the  factory 
counter  balance  the 
door.  A  trained  me¬ 
chanic  can  install  a 
residential  door  in 
3  to  4  hours. 


Photo  Courtesy  Crawford  Door  Co. 
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VERY  Building  Specialty 
Dealer  must  do  a  constant 
Promotion  Job.  He  must  be  alert  to 
every  shade  of  advantageous  con¬ 
tact  with  the  buying  public  which 
can  be  used  to  improve  relations 
between  the  purcha.ser  and  his  or¬ 
ganization. 

This  task  is  one  that  faces  every 
memiMjr  of  the  firm,  from  pre.si- 
dent  to  salesman.  Oddly  enough, 
the  consumer’s  impression  of  your 
busine.ss  has  more  chance  of  being 
shaped  by  that  latter  executive 
than  by  the  “boss” — for  how  often 
does  the  head  of  the  business  (un¬ 
less  he  actively  sells)  deal  face-to- 
face  with  the  buyer?  On  the  other 
hand,  the  .salesman  comes  right  into 
the  home. 

If  the  .sale  is  one  which  entails  a 
measure  of  .service,  requiring  the 
presence  of  your  representative  in 
the  cu.stomer’s  home  for  some  par¬ 
ticular  period  of  time,  then  the  im¬ 
pression  which  he  makes  is  one 
which  will  determine  that  custo¬ 
mer’s  attitude  toward  your  service 
for  a  long  time  to  come. 

Salesman’s  Training 

The  training  which  you  give 
your  firm’s  .spokesman — ev'en  if 
informally — will  often  measure  its 
value  in  dollars  and  cents  when  the 
real  te.st  comas.  Have  you  made 
certain  that  every  appearance  of 
your  “agent”  in  the  pro.spect’s 
home  is  to  your  complete  advan¬ 
tage?  Let’s  check: 

Is  his  general  appearance  satis¬ 
factory?  Are  his  clothes  neat,  his 
shoes  .shined,  his  face  shaved?  Of 
cour.se,  we  mu.st  consider  the  type 
of  work  to  be  done.  If  it’s  manual 
labor,  we  can’t  expect  the  man  to 
be  a  Beau  Brummel  ....  but  he 
needn’t  be  a  Dead  End  Kid,  either! 

Is  the  work  done  irell?  Some¬ 
times,  the  most  exi)ensive  material 
can  be  made  to  look  like  inferior 
.stuflF  if  improperly  installed.  This 
is  not  an  indictment  of  your  work¬ 
ers’  .skill — merely  a  caution  that 
you  may  be  rushing  them  a  bit  too 
much  and  preventing  them  from 
giving  the  job  all  the  attention  it 
requires.  If  you  are  handling  this 


Better  Public  Relations 
Mean  More  Sales 

Visitug  old  jobs,  cleoiimg  np  work  oreos,  ond  neat 
looking  salesmen  inspire  confidence  in  yonr  company 


(Second  of  a  series  on  how  to  use 
advertising  to  increase  your  busi~ 
ness.) 


By  MARK  G.  GILBERT 
Advertising  Director 
Screens  &  Fabricated  Metals  Corp. 


pha.se  of  the  work  properly.  Con¬ 
gratulations. 

Plenty  of  dealers  aren’t.  And 
they  will  pay  for  it  in  the  long  run. 

Remember  that  the  customer  is 
a  source  of  constant  profit,  but  only 
for  so  long  as  .satisfaction  with 
your  work  continues.  I'hought  for 
today:  How  many  of  the  jobs  done 
a  month  or  six  months  ago  have 
you  revisited?  Don’t  you  think  the 
customer  w’ould  be  flattered  by 
such  personal  attention?  And  it’s 
a  safe  bet  that  many  a  .sale  will 
bloom  therefrom! 


Call  it  an  Inspection  Trip,  call 
it  a  Check-Up,  give  it  whatever 
name  you  will,  but  it  will  certainly 
impress  the  customers  with  your 
devotion  to  your  work  and  inspire 
them  with  confidence  in  your  re¬ 
liability. 

Has  the  Work  Area  been  cleaned 
up  properly?  That  all-important 
word  “properly”  is  the  keynote 
here.  All  too  often,  a  worker  gives 
a  lick  and  a  promise  to  the  area  in 
which  he  has  l)een  operating,  and 
leaves  to  the  housewife  the  un¬ 
pleasant  task  of  getting  shavings 
out  of  her  rugs,  picking  up  nails 
and  cleaning  abrasive  dust  from 
her  valued  furnishings. 

This  does  not  endear  either  the 
.serviceman  or  the  firm  he  repre- 
(Continued  on  Page  28' 
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Helps  Increase  Sales 


total  market  for  insulating  siding  comfort  qualities.  Of  note,  too,  is 
from  1937  to  1949.  These  families  the  fact  that  while  they  had  ex- 
purchased  41  per  cent  of  the  total  pected  insulating  siding  to  make 
in  the  i)re-war  years,  49  per  cent  their  homes  warmer  in  the  winter, 
during  the  war,  and  59  per  cent  in  they  were  pleasantly  surpri.sed  to 
the  postw'ar  period.  Families  find  them  al.so  much  cooler  in  the 
whose  chief  breadwinner  is  a  com-  summer.  Such  comments  as  the 
mon  or  .semi-skilled  laborer  con-  following  were  reported. 

.stituted  78  i)€r  cent  of  the  market  “The  rooms  are  nice  and  cool — 
for  insulating  siding  after  the  war,  walking  into  a  refrigerator 

a  25  per  cent  increase  from  the  when  you  come  from  the  outside.” 

prewar  years.  ,  ,  x.  .  , 

It  keeps  the  house  real  warm 

in  winter,  and  it  is  nice  and  cool 
Familiar  With  Product  in  the  summer.  It  is  so  quiet  and 

nice.  You  do  not  hear  outside 
Owners  who  did  not  have  insul-  noises  ” 
ating  siding  on  their  buildings  also  ,  ,  .  .  , 

were  polled  as  part  of  the  Insulat-  ‘  Always  had  to  use  a  fan  in  the 
ing  Siding  Association’s  market  ^ime  befor^but  not 

survey.  Ninety-eight  per  cent  of 

these  reported  familiarity  with  the  Comments  on  greater  winter 
product.  They,  too,  revealed  that  comfort  and  fuel  savings  also  were 
the  movSt  important  way  they  highly  favorable,  though  more  to 
learned  about  it  was  through  see-  be  expected.  The  average  family 
ing  insulating  siding  on  neighbor-  reported  it  used  8.1  tons  of  coal  a 
ing  homes.  Forty-four  per  cent  of  year  before  applying  insulating 
them  said  they  had  never  been  siding,  and  only  6.1  tons  afterwards 
contacted  by  an  insulating  siding  —a  saving  of  26  per  cent  in  fuel 
.salesman.  However,  22  per  cent  consumption. 

.said  they  would  consider  putting 

insulating  siding  on  their  homes.  _  _  ...  .... 

Top:  Store  insulating  siding  bun¬ 
dles  on  edge  on  dry  surface  or  plat- 
form 

Appearance  Preserved  rorm. 

Second  (from  top) :  Start  at  lowest 
comer  of  building  working  left  to 
right.  Lay  up  first  course  to  level 
chalkline,  doing  one  wall  at  a  time. 

Third:  Panels  should  never  be 
driven  tight  with  a  hammer  or  board 
but  should  be  fitted  snugly  in  place 
by  hand. 

Fourth:  To  cut  the  panels,  score 
both  sides  deeply  with  a  sharp  lin¬ 
oleum  or  other  suitable  knife  and 
break.  Use  a  straight  edge  to  guide 
the  knife. 

Bottom:  Paint  wood  trim  and  other 
exposed  surfaces  before  applying  the 
siding.  Wooden  back  moulding,  quar¬ 
ter  rounds  and  dripcaps  should  also 
be  painted. 


The  survey  showed  that  the  big¬ 
gest  reason  for  buying  insulating 
siding  in  the  first  place  was  to 
preserve  appearances  without  the 
continual  outlay  of  money  for 
painting.  To  make  the  hou.se 
w’armer  in  winter  and  to  cover  up 
old  siding  in  bad  condition  were 
next  in  order. 


While  preserving  appearances 
and  saving  money  were  the  prin¬ 
cipal  reasons  for  purchasing  in¬ 
sulating  siding,  once  owners  had  it 
on  their  buildings,  they  found  even 
greater  satisfaction  in  the  added 


f--! 


BUILDING  SPECIALTIES 


Good  Application  of  Insulating  Siding 


Survey  shows  that  each  satisfied  user  iofloences  2  additional  soles  hy 
lecommendotions  to  friends,  hut  cnstomer  satisfaction  depends  on  perfect  installation 


paign  to  establish  high  application 
standards,  points  out  that  even  a 
few  examples  of  poor  workman¬ 
ship  can  have  a  widespread  effect 
on  the  majority  of  reliable  siding 
firms.  The  survey  showed  that 
each  .satisfied  user  of  insulating 
siding  influenced  an  average  of 
two  additional  sales  by  recom¬ 
mending  it  to  friends.  The  reverse 
effect  of  a  poor  application  job  pre¬ 
sumably  might  be  even  greater. 


Well  Done  Job 


Illustrations  Courtesy  Insulating  Siding  Assn. 

Photos  on  these  pages  illustrate  rec¬ 
ommended  methods  of  applying  insu¬ 
lating  siding. 

Top:  Nail  vertical  furring  strips  8” 
on  centers  for  brick,  stone,  stucco 
buildings. 

Second  (from  top) :  To  match  pat¬ 
terns  start  first  course  with  fuH 
panel,  2nd  with  2/3  panel,  and  3rd 
with  1/3  panel,  then  repeat. 

Third:  Nail  each  panel  by  equal 
distribution  of  najts  specially  made 
for  this  purpose.  Nail  only  in  mortar 
lines  of  brick  and  stone  design  and 
shadow  lines  of  wood  design.  Don’t 
drive  nails  through  the  surface  of 
the  siding. 

Bottom:  Apply  caulking  compound 
aH  around  all  openings  and  where 
panels  have  been  cut. 


I./oans  Easily  Obtained 


No  difficulty  was  reported  in  ob¬ 
taining  loans  for  insulating  siding 
applications.  In  that  connection, 
it  was  noted  that  credit  requests 
for  siding  work  have  steadily  in¬ 
creased  since  the  war  period  as  in 
other  fields.  Resale  value  of  build¬ 
ings  covered  v/ith  insulating  siding 
was  rated  highly  by  owners  and 
many  said  they  had  received  def¬ 
initely  increased  offers. 

Families  with  annual  incomes 
under  three  thousand  dollars  con¬ 
stituted  an  average  of  one-half  the 
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Ideas  ^  Products  ^  Methods 


Stone  Type  Siding 

Called  Bondstone  this  mineral 
siding  duplicates  any  type  of  stone 
with  startling  reality  and  beauty. 
Composed  of  Portland  cement,  pure 
mineral  colors,  quartz  aggregate, 
waterproofers  and  metallic  hard¬ 
eners,  the  manufacturers  claim  it 
can  be  used  on  any  surface  and  is 
completely  weather-tight,  vermin 
proof  and  permanent. 

It  is  fully  guaranteed  for  twenty 
years.  Excellent  results  have  been 
obtained  over  shingles,  clapboards, 
stucco,  brick,  concrete  or  cinder 
blocks.  Applicators  require  only 
about  two  days  training  and  the 
cost  to  the  cu.stomer  is  surprisingly 
inexpensive.  Bondstone  is  made  by 
Emco  Cement  Prod.  Co. 

«  «  * 

New  Bottom  Track  ior 
WEPCO  Casement  Storm  Sash 


A  new  frame  with  a  shallow  bot¬ 
tom  track  to  allow  clearance  for 
certain  types  of  ca.sement-window 
operating  handles  has  been  devel¬ 
oped  for  WEPCO  inside-sliding 
.storm  sash  for  ca.sement  windows. 

The  WEPCO  storm  sash  is  in¬ 
stalled  inside  the  primary  case¬ 


ment  window.  Two  overlapping 
glass  in.serts  in  extruded  alumin¬ 
um  frames  ride  in  i)arallel  alu¬ 
minum  tracks  in  such  a  way  that 
either  in.sert  can  slide  open.  The 
outward-opening  ca.sement  window 
can  then  be  opened  or  cleaned  in 
the  usual  manner.  The  inserts  are 
easily  lifted  out  of  the  tracks  for 
cleaning  or  for  replacement  with 
similar  aluminum-framed  screens 
for  summer  use. 

WEPCO  Storm  Sash  is  made  by 
Weather  Prod.  Co. 

Revolving  Comer 
Kitchen  Cabinets 

Two  new  steel  kitchen  cabinet 
corner  units  are  offered  dealers  by 
Lyon  Metal  Products,  Inc.  Both 
cabinets  are  designed  to  utilize  the 
space  normally  wasted  in  corners, 
where  a  right  angle  turn  is  re¬ 
quired.  One,  known  as  the  “Twirl- 
0-Matic”  is  a  revolving  storage 
cabinet  that  brings  everything  into 
sight  and  within  convenient  reach. 

It’s  36-in.  wide,  36-in.  deep, 
.34'j-in.  high.  The  other  cabinet 
has  two  shelves  and  comes  with  a 
single  door  available  for  either 
right  hand  or  left  hand  installa¬ 
tion.  It’s  13-in.  deep;  27-in.  long, 
30-in.  high.  Both  cabinets  are 
equipped  with  Lyon  Tap-O-Matic 
handles  and  come  in  white  baked- 
on  enamel  finish. 

*  *  * 

New  Donovon-Universol 
Aluminum  Windows 

The  Universal  Window  Company 
has  announced  production  of  the 
new  Donovan-Universal  Alumi¬ 
num  Windows,  including  awning, 
projected  and  casement  types. 


With  the  introduction  of  the  new 
Dono van-Uai versal  Aluminum 
Windows,  the  firm’s  patented  mul¬ 
tiple  operating  hardware  is  avail¬ 
able  for  the  first  time  in.stalled  on 
aluminum  sash. 


The  new  aluminum  windows 
feature  Alcoa  hollow  extruded  alu¬ 
minum  sash  .sections.  Sash  con¬ 
struction.  on  which  patents  are 
pending,  includes  corner  sections 
joined  by  a  barbed  right  angle 
wedge  driven  into  the  hollow  sash 
members,  then  welded  to  assure 
rigidity. 

All  ca.sement  type  windows  open 
outward  on  Donovan-Universal 
concealed  single  operating  hard¬ 
ware.  Windows  are  delivered  com¬ 
pletely  assembled,  ready  for 
glazing. 

*  *  e 

Kitchen  Ventilating  Fans 

Low  installation  cost,  high  air 
delivery’  and  eye  appeal  are  out- 
.standing  sales  features  claimed  for 
this  new  line  of  NuTone  kitchen 
ventilators.  Fans  come  packed  in 
two  cartons — sleeve  assembly  in 
one,  motor  a.ssembly  in  another. 
Three  .screws  lock  the  telescoping 
sleeve  in  correct  position,  thus 
.simplifying  in.stallation. 

(Contim^ed  on  Page  41) 
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Alummuiii  Pfoblem  Discussed  By 
Stoim  Sash  Mfis.  At  N.  Y.  Meeting 

Industry  Group  Which  Met  Nov.  2nd  Elects  Committee 
Of  Five  To  Urge  NPA  To  Lessen  Severity  Of  Meted  Cut 


Metal  storm  sash  manufac¬ 
turers  representing  the  entire 
industry*  held  a  meeting  on  Nov. 
2nd  at  the  Hotel  Statler  in  New 
York  to  consider  ways  and  means 
of  dealing  with  what  may  amount 
to  a  50%-60%  cut  in  their  alumi¬ 
num  supply  recently  announced 
in  an  order  of  the  National  Pro¬ 
duction  Authority. 

Held  under  the  auspices  of 
BUILDING  SPECIALTIES,  the 
meeting  w’as  attended  by  over  70 
representatives  of  42  storm  sash 
companies.  Sylvan  Hoffman,  pub¬ 
lisher,  gave  a  brief  resume  of  the 
aluminum  .situation  after  having 
been  appointed  chairman  by  gen¬ 
eral  acclamation. 

There  was  sustained  discussion 
about  two  basic  idea.s — formation 
of  a  committee  to  go  to  Washing¬ 
ton  to  persuade  the  NPA  to  mod¬ 
erate  its  proposed  cutback  of  alu¬ 
minum  for  storm  windows,  and 
establishment  of  a  trade  associa¬ 
tion  for  manufac*turers  of  metal 
storm  sash  and  doors.  Because  of 
the  urgency  of  the  aluminum  situa¬ 
tion  it  was  decided  to  concentrate 
on  formation  of  a  committee  and 
leave  the  formation  of  an  associa¬ 
tion  for  a  later  date. 

Nominating  Committee 

A  nominating  committee  ap¬ 
pointed  by  the  chairman  .selected 
the  names  of  10  manufacturers  as 
candidates  for  election  to  a  com¬ 
mittee  of  five  to  go  to  Washington. 
In  the  balloting  that  followed  the 


following  five  were  elected  to  rep- 
re.sent  the  metal  storm  sash  indus¬ 
try  before  the  NPA  in  Washington : 

Charles  E.  Hunter.  Hunter  Mfg. 
Co. 

Fred  Day,  FL  C.  Russell  Co. 

N.  Blair,  Eagle  Picher  Co. 

Ben  Sugar,  ALsco,  Inc. 

A.  J.  Zappone,  Keystone  Alloys 
Co. 

The  committee  was  authorized 
to  represent  all  the  manufacturers 
present,  to  hire  public  relations 
counsel  if  necessary,  to  gather  all 
necessary  statistics  and  informa¬ 
tion  required  to  pre.sent  the  best 
possible  case  for  the  industry,  and 
to  finance  its  activities  by  solicit¬ 
ing  funds  from  manufacturers 
under  a  plan  whereby  each  will 
pay  a  certain  amount  per  million 
dollars  billing  a  year. 

Entire  Industry 

There  was  unanimous  agree¬ 
ment  that  the  committee  should 
represent  the  entire  industry  in¬ 
cluding  distributors,  dealers  and 
their  employees.  Numerous  manu¬ 
facturers  emphasized  this  point  re¬ 
peatedly  in  sugge.stions  from  the 
floor.  The  committee  is  therefore 
expected  to  bring  to  the  attention 
of  the  NPA  the  fact  that  a  serious 
cut  in  aluminum  will  jeopardize 
the  jobs  of  well  over  100,000  wage 
earners  as  well  as  the  enterprises 
of  hundreds  of  .small  busine.ssmen. 

As  one  of  his  first  activities  the 
chairman  of  the  committee 
(Charles  E.  Hunter)  drafted  a 


telegram  to  the  NPA  protesting 
the  reported  cut  in  aluminum  in 
the  name  of  all  the  manufacturers 
in  the  indu.stry.  All  manufacturers 
were  urged,  in  many  motions  from 
the  floor,  to  ask  their  distributors 
and  dealers  to  .send  telegrams  to 
William  H.  Harrison,  head  of  the 
NPA,  protesting  the  reduction  in 
aluminum  supplies. 

Association  Considered 

The  committee  expects  to  be  in 
Washington  on  Nov,  8th  to  inter¬ 
view  Mr.  Cullen,  head  of  the  alu¬ 
minum  divi.sion  of  the  NPA,  and 
will  inform  manufacturers  by  mail 
of  the  results  of  this  meeting  and 
will  keep  them  informed  about  all 
its  activities  on  their  behalf  by 
means  of  frequent  bulletins. 

A  strong  .sentiment  for  a  perma¬ 
nent  a.s.sociation  was  manifested  at 
the  meeting.  Many  manufacturers 
urged  the  immediate  formation  of 
an  a.s.sociation  since  it  was  doubted 
that  such  complete  attendance 
would  ever  occur  at  any  future 
meeting  held  for  this  purpose 
alone.  How’ever,  some  of  those 
present  wanted  to  consult  with 
their  home  offices  or  consider  the 
matter  at  greater  length. 

It  was  agreed  by  a  majority  vote 
that  the  committee  w’ould  query 
all  manufacturers  around  the  end 
of  November  by  letter  regarding 
their  opinion  about  a  manufac¬ 
turers’  a.s.sociation.  If  enough  fav¬ 
orable  responses  were  received  by 
{Continued  on  Page  41) 


A 


14 


BUILDING  SPECIALTIES 


Photos  courtesy  Libby-OiiH'ns  Ford  C 


Photo  at  left  shows  combination  of  standard  and  custom  built  units  in  window  walls.  Center  illustration  is  typical  of  the 
specially  built  window  wall.  At  right  are  picture  windows  often  found  in  medium  priced  homes. 


Let's  open  up  this  much  neglected  market! 
You  can  moke  plenty  of  profit  SELLING 


Storm  Sash  For 


ONE  of  the  outstanding  trends 
in  modern  homes  is  the  pref¬ 
erence  for  large  areas  of  glassed- 
in  wall  space.  This  preference  is 
expressed  in  a  number  of  ways 
which  include  picture  windows  and 
window  walls.  Most  of  these  over¬ 
sized  windows  offer  a  much  neg¬ 
lected  market  for  storm  sash  and 
the  dealer  who  is  alert  enough  to 
tackle  this  field  will  find  plenty  of 
profits  in  it. 

Now’  the  words  Picture  Window 
used  to  mean  a  broad  sheet  of 
single  or  double  glav^s  permanently 
fixed  in  a  metal  frame  without 
muntins  or  other  dividers.  For 
many  years  this  was  the  only  type 
of  picture  window  on  the  market. 
In  response  to  the  grow’ing  demand 
for  ever  larger  picture  w’indow’s, 
builders  evolved  a  kind  of  built-in 
picture  window  wall  which  might 
have  as  many  as  12  to  15  or  more 
fixed  lites.  To  afford  ventilation, 
two  or  four  of  these  lites  may  be 
movable  and  swing  outward  like 
awning  windows.  The  whole 


glassed-in  area  often  extends  from 
the  floor  to  the  ceiling  or  nearly  so. 

In  the  more  expensive  custom 
built  hou.ses  and  even  in  some 
medium  priced  homes  built  in  large 
numbers  at  one  gigantic  project 
these  window  walls  may  be  double 
glazed  with  Thermopane  or  similar 
type  glazing.  How’ever,  the  vast 
majority  of  homes  are  built  by 
.small  builders  who  cannot  afford 
to  double  glaze  these  huge  window 
walls.  This  is  generally  true  of  the 
great  number  of  homes  costing  be- 
tw’een  $10,000  and  $15,000. 

Two  Picture  Windows 

Many  new  homes  have  L-shaped 
living-dining  room  combinations 
with  the  shorter  arm  of  the  L  act¬ 
ing  as  a  dining  area.  In  this  ar¬ 
rangement  it  is  very  common  to 
find  a  window’  w’all  in  the  dining 
“room”  as  well  as  one  in  the  longer 
wall  of  the  living  “room.”  In  any 
case  dealers  will  find  that  most 
new  homes  have  at  least  one  pic¬ 


ture  w’indow’  or  window’  w’all  and 
in  a  great  many  cases  more  than 
one. 

As  might  be  expected,  huge  glass 
areas  although  very  attractive  in 
appearance  result  in  considerable 
heat  loss  with  con’sequent  waste  of 
fuel,  condensation,  and  cold  drafts. 
The  cold  drafts  occur  in  spite  of 
the  fact  that  the  lites  are  fixed  and 
have  no  cracks  around  them  be¬ 
cause  the  glass  it.self  gets  chilled 
and  the  air  in  the  room  next  to  the 
w’indow’  is  constantly  being  cooled 
and  dropping  to  the  floor. 

The  only  solution,  of  course,  is  a 
properly  applied  storm  sash.  No 
special  type  of  storm  sash  is  being 
made  at  present  for  such  windows. 
How’ever,  dealers  w’ho  have  applied 
storm  sash  of  the  fixed  interior 
type  to  casement  windows  will  find 
no  difficulty  in  storm  sashing  pic¬ 
ture  windows  and  window  walls. 

The  main  difference  in  this  case 
is  that  the  storm  sash  is  applied  on 
the  outside.  Whether  you  make  up 
the  panels  yourself  or  order  them 
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Photos  at  left  and  right  show  typical  floor-to-ceiling  window  walls.  Center  photo  shows  application  of  storm  sash  to 
a  single  glazed  picture  window  with  twelve  lites.  Note  how  storm  sash  hangs  from  3  hinges. 


Picture  Windows 


according  to  previou.sly  obtained 
measurements,  it  is  a  wise  idea  to 
find  out  from  your  supplier  what 
the  safe  maximum  size  is  for  sash 
huilt  of  the  materials  u.sed  in  your 
storm  window. 

For  the  smaller  type  of  picture 
window  (which  does  not  reach 
from  ceiling-  to  floor)  a  simple 
frame  of  the  usual  extrusions  or 
rolled  steel  glazed  with  one  large 
single  light  is  satisfactory.  Large 
window'  walls  which  are  often  six 
feet  wide  and  more  may  require 
three  or  more  panels.  If  the  win¬ 
dow  wall  is  very  high  and  actually 
reaches  from  floor  to  ceiling  it  may¬ 
be  necessary  to  make  up  the  panels 
with  one  cross  bar  or  muntin  and 
have  two  lites.  This  cross  bar 
shoild,  of  course,  coincide  with  the 
horizontals  of  the  window  wall  to 
avoid  impeding  vision. 

How  many  panels  to  use  and 
whether  they  require  cross  bars 
depends  entirely  on  the  materials 
that  you  use  and  if  you  have  not 
done  this  type  of  work  before  you 


would  be  well  advised  to  di.scuss 
the  details  with  the  manufacturer 
or  distributor  who  supplies  you. 

The  method  of  fa.stening  the 
panels  into  position  depends  on  the 
manufacturer.  One  large  manufac¬ 
turer  make.<  a  simple  one  lite  .sash 
with  an  aluminum  frame  which  is 
attached  by  two  strong  hinges  at 
the  top.  Two  .small,  inconspicuous 
handles  on  the  bottom  of  the  frame 
permit  ea.sy  handling  when  it  is 
desired  to  swing  the  storm  sash  up 
for  cleaning  of  the  inner  .surfaces. 

Stainless  Steel  Fasteners 

Wing  clips  held  in  place  by 
screw’s  such  as  are  used  to  fasten 
interior  casement  storm  sash  are 
perfectly  feasible  for  outdoor  use. 
However,  such  clips  and  screws 
should  be  of  stainless  steel  other- 
w'i.se  they  will  be  weakened  by  rust 
or  corrosion  and  may  allow  the 
storm  sash  to  slip  from  position  in 
a  high  wind  or  under  a  weight  of 
ice  and  snow.  Whatever  fasteners 


are  used  must  perform  two  jobs — 
first,  they  must  hold  the  sash 
firmly  in  place  in  the  face  of  the 
w'orst  possible  weather  conditions, 
second,  they  must  allow-  easy  re¬ 
moval  of  the  .-a.sh  for  cleaning. 

The  ventilators  which  are  some¬ 
times  built  into  the  window  wall 
type  of  picture  w-indow  should  be 
individually  storm  .sashed.  Dealers 
who  have  experience  with  outside 
casement  storm  .sa.sh  may  find  this 
type  the  easiest  to  adapt  to  picture 
windows  since  they  are  meant  for 
outdoor  use  and  are  designed  to  be 
weatherproof. 

The  outside  type  has  the  advan¬ 
tage  of  remaining  permanently  in 
place  having  hinged  or  removable 
gla.ss  panels  which  can  be  cleaned 
wthout  taking  down  the  entire  in- 
.stallation.  This  is  e.specially  im¬ 
portant  since  most  home  owners 
would  prefer  not  to  have  the 
bother  of  removing  the  storm  sash 
from  a  window  which  cannot  be 
opened  anyway  and  only  requires 
(Continued  on  Page  32) 
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Beenity,  ease  oi  application,  and  durability  make 

METAL  TILE 

attractive  both  to  dealers  and  customers 


Despite  the  probable  reduction 
in  building  next  year  metal  tile 
still  offers  an  extensive  market  with 
ample  profit  for  the  interested 
dealer.  It  can  be  sold  to  the  contrac¬ 
tor  building  economy  and  medium 
class  homes  or  to  the  home  owner 
who  wants  to  modernize  his  kitch¬ 
en,  laundry,  bathroom,  etc.,  at  low 
cost. 

Metal  tile  is  generally  made  of 
aluminum  and  sometimes  of  steel. 
It  is  finished  in  baked  enamel  in  a 
wide  variety  of  decorator’s  colors 
by  a  special  process  which  prevents 
the  finish  from  chipping,  peeling, 
cracking,  or  crazing.  So  perfect  is 
the  finish  that  only  an  experienced 
contractor  can  tell  the  difference 
between  metal  and  ceramic  tile  once 
the  job  is  completed.  In  sizes  and 
.shapes  it  conforms  generally  to 
those  of  pla.stic  and  ceramic  tile 
and  had  beveled  and  or  rounded 
edges.  While  the  colors  fade  slight¬ 
ly  when  exposed  to  the  sun  every 
day,  this  takes  many  yeans  and 
can  hardly  be  noticed  by  the  home 
owner. 

Easy  to  Apply 

From  the  applicators’  point  of 
view  metal  tile  is  extremely  easy  to 
handle  and  involves  no  complicated 
installation  methods.  Because  of 
its  light  weight  it  is  not  necessary 
to  brace  or  strengthen  walls  or 
floors  before  application.  It  can  be 
applied  over  any  clean,  dry,  smooth 
surface  such  as  wood,  pla.ster,  ply¬ 
wood.  etc.  Wallpaper  should  be 
stripped  from  the  wall  in  most 
ca.ses  before  applying  metal  tile. 

While  it  is  not  absolutely  nec- 
e.ssary  that  the  tile  be  applied  to  a 


wall  that  is  .square  and  plumb,  the 
finished  job  looks  much  better  and 
is  much  le.ss  likely  to  require  ad¬ 
justments  or  repairs  if  the  wall 
has  been  properly  .squared  off  with 
a  level.  Plaster  walls  should  be 
built  up  with  patching  pla.ster 
where  hollows  occur  and  high  spots 
should  be  levelled.  Unpainted  plas¬ 
ter  should  be  thoroughly  dry  and 
sized  before  applying  ma.stic  ce¬ 
ment. 

On  large  alteration  jobs  or  in 
new  construction  the  .studs  should 
be  covered  •’«"  or  '  ■/’  plywood  of 
the  exterior  type  which  already  has 
a  waterproofed  surface  and  has 
ample  rigidity  for  the  job. 

If  you  are  applying  a  ba.se  at  the 
bottom,  as  is  often  the  case,  place 
it  again.st  the  wall  and  draw  a  line 
on  the  wall  by  guiding  a  pencil 
along  the  top  of  the  base  board. 


Place  a  carpenter’s  level  along  this 
line.  Frequently  it  will  be  found 
that  this  line  is  not  level  because 
of  a  sloping  floor.  If  this  happens 
draw  a  .straight  line,  using  a  level, 
the  height  of  one  tile  above  the  base 
line. 

To  compensate  for  the  slope  of 
the  floor  it  will  be  necessary  to  cut 
the  bottom  of  each  tile  in  the  first 
row  to  fit  between  the  lines  drawn 
on  the  wall.  The.se  tiles  should  be 
individually  “buttered”  with  ma.s¬ 
tic  and  pre.ssed  again.st  the  wall. 
With  the  bottom  row  of  tiles  in 
place,  ma.stic  cement  should  be  ap¬ 
plied  to  the  wall  and  spread  evenly 
with  the  edge  of  a  toothed  trowel. 
Do  not  apply  more  cement  than  the 
instructions  of  its  manufacturer 
call  for.  Usually  this  D  an  area  of 
six  to  ten  .sq.  feet  at  a  time  for  fast 
(Continued  on  Page  20) 


Photos  courtesy  hfetal  Tile  Products.  Jnc 


Metal  tile  can  be  used  in  a  great  variety  of  designs  and  wiH  greatly  enhance  the 
appearance  of  kitchens  and  bathrooms.  Left:  Black  metal  tile.  Right:  White  and 
black  set  diagonally. 
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T.  Vernon  Scarborough,  owner  of  the 
W.  E.  Williams  Co.,  Elsmere,  Del.,  at 
work  in  the  company’s  shop. 


Sell  ’Em  With  Pictures 

Portfolio  of  "Before  and  After"  Photographs  Can  Be 
a  Powerful  Clincher  of  Soles,  Says  Delaware  Dealer 


By  JOHN  T.  RAINES 
Special  Correspondent, 
Building  Specialties 


Before -AND -AFTER”  pic¬ 
tures  of  storm  window,  porch 
enclosures  and  other  home  im¬ 
provement  jobs  completed  and  pre- 
.sented  in  a  .sales  portfolio  is  help¬ 
ing  to  clo.se  calls  for  William  E. 
Williams  Co.,  contractors  of  203 
Cleveland  Avenue,  Elsmere,  Del., 
(just  outside  of  Wilmington). 

“We  find  that  prospects  can  bet¬ 
ter  visualize  a  job  when  they  see 
similar  work  before  them  in  pic- 
turas,”  said  T.  Vernon  Scarbo¬ 
rough,  proprietor.  “Also  it  helps 
a  good  deal  in  overcoming  the  feel¬ 
ing  which  is  rather  prevalent  here 
that  we  are  speciali.sts  only  in  mod¬ 
ernizing  old  broken-down  homes.” 

That  impression  has  been  caused, 
Mr.  Scarborough  said,  by  some 
manufacturers’  literature  which 
shows  before-and-after  pictures — 
but  the  “before  part,”  he  {jointed 


out  is  that  of  an  old  dilapidated 
structure. 

“Persons  in  our  trading  area 
.sometimes  do  not  have  a  clear  im¬ 
pression  of  what  we  are  driving  at 
in  our  sales  {jresentation,”  he  ex¬ 
plained.  “This  is  especially  true  of 
real  estate  people  who  want  a  com¬ 
plete  face-lifting  job  done  to  their 
properties,  but  are  not  absolutely 
convinced  that  we  are  the  proper 
agency  to  do  it. 

Makes  Up  Brochure 

They’ve  been  fed  up  on  some 
manufacturers’  promotional  pieces 
which  show  an  old  shack  with  di¬ 
lapidated  window  trims  or  {jorch 
that  has  fallen  apart  alongside  the 
.same  building  that  has  been  con¬ 
verted  into  a  modern  dwelling  and 
they  don’t  like  it  becau.se  their 
l)ro{)ertie.s  are  not  in  the  .same  sad 
state  as  shown. 

“But  when  we  make  up  our  own 
brochure  of  jobs  that  we’ve  done 
they  are  convinced,  especially  since 
they  know  that  the.se  homes  are  in 
the  vicinity  and  there  is  no  hocu.s- 
|)ocu.s  about  it.” 


Every  company  job  is  e.xposed 
to  a  before  and  after  photographic 
treatment.  Mr.  Scarborough  takes 
along  a  small  Ea.stman  Kodak  fold¬ 
ing  camera,  .sets  his  focus  from 
every  po.ssible  vantage  point,  and 
comes  away  with  as  many  as  16 
prints,  2' 1,  x  3<4  size. 

Women  cu.stomers  are  especially 
impressed  with  photographs  of 
home  improvements.  That  is  due, 
of  cour.-e,  in  large  part  to  their 
inability  to  carefully  inve.stigate 
jobs  which  may  be  some  di.stance 
from  their  home.  They  must  rely 
on  the  estimator’s  surmi.se  and 
when  his  apprai.sal  is  supported 
by  pictures  showing  the  actual 
conditions,  that  is  often  the  extra 
factor  which  helps  swing  the  order. 

An  example  of  this  procedure 
occurred  when  the  Williams  Co. 
was  called  in  by  the  Wilmington 
Century  Club  to  give  an  estimate 
and  sugge.stions  on  improving  the 
club’s  property.  This  group  is  com¬ 
posed  entirely  of  women  and  is  one 
of  the  exclusive  and  select  organi¬ 
zations  of  that  city. 

{Continued  on  Page  24) 


18 


BUILDING  SPECIALTIES 


B.  S.  REPORTER . . . 


C.  D.  Aldermcm  Named 
Gen.  Mgr.  At  Mullins 

C.  D.  Alderman  has  been  named 
to  the  new  position  of  general  man¬ 
ager  of  merchandising  for  Mullins 
Manufacturing  Corporation.  G.  E. 
Whitlock,  president,  has  an¬ 
nounced.  Alderman  joined  Mullins 
in  1938.  Before  the  war  he  was  a 
regional  .sales  manager  in  Wash¬ 
ington,  D.  C.  and  served  during  the 
war  in  the  army  ordnance  depart¬ 
ment  as  a  major.  He  returned  to 
Mullins  after  the  war  as  assistant 
.sales  manager  of  the  company’s 
^  1  Youngstown  Kitchen  division,  mov- 
f  ing  to  the  post  of  .sales  manager 

*  in  1948  under  Charles  A.  Morrow, 

*  who  remains  as  vice  president  in 
f  charge  of  merchandising. 

«  *  *  * 

C  Tremco  To  Build  $550,000 
I  Manufacturing  Plant 

i  Wm.  C.  Treuhaft,  President  of 
C  The  Themco  Manufacturing  Com- 
1  pany  (Canada)  Limited,  has  an- 
X  nounced  the  erection  of  a  new 
m  $550,000  manufacturing  plant  and 
f  office  building  in  Leaside,  Ontario. 
Situated  on  a  ten  acre  site,  on  the 
extension  of  Wicksteed  Avenue, 
ju.st  east  of  the  C.P.R.R.  right  of 
way,  the  new  building  will  be  a 
modern,  functional  structure  prin¬ 
cipally  of  one  story  design.  Only 
a  part  of  the  manufacturing  plant, 
where  gravitational  loading  of  ma¬ 
chinery  is  employed,  will  be  located 

on  a  second  story. 

*  •  * 

Sloone-Blabon  Increases 
Rubber  Tile  Price  7Vi% 
Sloane-BIabon  Corporation, 
manufacturers  of  smooth  surface 
floor  coverings,  has  increased  the 
price  of  its  rubber  floor  tile  by 


approximately  .seven  and  a  half 
percent,  C.  J.  Christover.son,  con¬ 
tract  sales  manager,  announced. 

The  price  of  the  company’s  rub¬ 
ber  tile  cement  also  has  been  ad¬ 
vanced  by  approximately  five  per¬ 
cent,  he  .said. 

“Due  to  the  continuing  rise  in 
the  costs  of  raw  materials  and 
labor,’’  Christover.son  declared, 
“we  have  found  it  neces.sary  to  in¬ 
crease  prices  of  our  rubber  tile 
and  rubber  tile  cement.’’ 

«  *  « 

Wilson  Plastics 
Opens  New  Plant 

Wilson  Pla.stics,  Inc.,  makers  of 
Wil.son  Lockback  pla.stic  wall  tile, 
announce  completion  of  a  new 
manufacturing  plant  in  Sandusky, 
Ohio. 

An  “open  house’’  for  local  busi- 
ne.ssmen  featured  the  grand  open¬ 
ing.  The  plant  was  in  full  opera¬ 
tion,  enabling  visitors  to  see  the 
actual  manufacturing  of  Lockback 
tile. 

Oran  C.  W’ilson,  president  of  the 
firm,  states  that  the  new  ultra¬ 
modern  plant  was  built  to  handle 
an  increasing  volume  of  business. 
Wil.son  Lockback  tile,  which  has 
exclusive  features  whereby  the  tile 
locks  mechanically  to  the  mastic, 
is  distributed  nationally.  Address 
of  the  company  is  1531  Milan 
Road,  Sandusky,  Ohio. 

*  *  * 

The  Upson  Company  Elects 
AH  ministrati  ve  Vice-President 

The  Board  of  Directors  of  The 
Up.son  Company  announced  the 
election  of  James  J.  Upson  as  Ad¬ 
ministrative  Vice  President.  He 
will  continue  his  regular  duties  as 
Secretary  of  the  Ompany. 


Mr.  Up.son  joined  the  Company 
in  January  1946  after  service  in 
the  Pacific  war  theatre  as  a  lieu¬ 
tenant  .senior  grade  in  the  U.  S. 
Naval  Reserve.  He  is  a  graduate 
of  the  Wharton  School  of  Finance 
and  Commerce  at  the  University 
of  Penn.sylvania  and  previous  to 
that  attended  Culver  Military 
Academy  and  the  University  of 
Buffalo. 

*  *  * 

A.  N.  Lone  Elected  Pres. 

Of  Producers'  Council 

A.  Naughton  Lane,  of  St.  Louis, 
Mo.,  was  elected  president  of  the 
Producers’  Council,  national  organ¬ 
ization  of  building  products  manu¬ 
facturers,  at  the  Council’s  recent 
annual  meeting.  Mr.  Lane,  who  is 
vice  president  of  the  Monarch 
Metal  Weather-strip  Corp.  succeeds 
James  M.  Ashley,  of  Libbey-Owens- 
Ford  Glass  Co.,  Toledo,  Ohio. 

Other  officers  elected  for  the 
coming  year  are  Elliot  C.  Spratt, 
The  Hillyard  Co.,  St.  Jo.seph,  Mo., 
first  vice  president;  R.  S.  Ham¬ 
mond,  John.s-Manville  Sales  Corp., 
New  York,  N.  Y.,  second  vice  presi¬ 
dent;  F.  J.  Clo.se,  Aluminum  Co. 
of  America,  Pittsburgh,  Pa.,  treas¬ 
urer,  and  Charles  A.  Snyder,  Rich¬ 
mond  Screw  Anchor  Co.,  Brooklyn, 
N.  Y.,  .secretary. 

*  *  * 

Building  Volume  Exceeded 
Estimate  for  1950 

The  wide  margin  by  which  build¬ 
ing  volume  this  year  has  exceeded 
all  advance  e.stimates  indicates  a 
pressing  need  for  more  comprehen¬ 
sive  studies  by  Federal  agencies  en¬ 
gaged  in  analyzing  and  forecasting 
construction  activity,  James  M. 

{Continued  on  Page  41) 
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Permanent  *  No  Maintenance 
Architecturally  Balanced 

For  all  residential  and  commercial  buildings.  Beauty 
and  protection  in  attractive  colors. 

Exclusive  distributor  franchises  still  available  in  some 
localities. 

NEW  ALUMINUM  ARTS  INC. 


530  N.  Drennan  St. 


Houston,  Texas 


For  every  caulking  ieb 


non-hardening— 
non-staining— 
adheres  to  any  surface 

Wrif*  for  lh»  nomo  of 
your  noorost  diffributor 


CALBAR  PAINT  A  VARNISH  CO. 

MonufocturBrs  of  TRchnicol  Products 
2612*26  N.  Martha  StreBt  *  Philad«lphio  25,  Pa. 


DEALERS  WANTED 
For  A  Complete  Line  of  Nationally 
Advertised  Residential  and 
Industrial  Doors  and  Operators 

Ca//  Your  Local  Crau  jorcl  Door  Sales  Company 

fllANT.  Sherwood  Park.  Rensselaer.  N.Y  LONG  ISLAND  CITT.  32  16  37th  Ave 
AMARILLO.  1413  West  36th  St.  LOS  ANGELES.  107  Arena  St .  El  Segundo 


lAlTIMORE.  S9I0  Falls  Road 
IILLINGS.  1311  Fourth  Ave..  N. 
IIRM:NGHAM.  ala,  2630  N.  12th  Ave. 
lOONTON.  430  William  St. 

■RIDGEPORT.  7S6  Railroad  Ave. 
lUFFALO.  567  Winslow  Ave. 

CADILLAC,  313  Haynes  SI. 

CANADA,  Ottawa,  Ontario,  335  Roosevelt 
Ave. 

CHARLESTON.  S.  C_  316  Bay  Street 
CHARLESTON.  W.VA.Dayand  Night  Bldg. 
CHARLOTTE.  1730  Tryon  St. 
CHATTANOOGA.  2704  E.  28th  St. 
CHICAGO.  1431  W.  Lake  St. 

CINCINNATI,  Montgomery  and  Leiington 
CLEVELAND.  2066  E.  70th  St. 

COLUMIUS.  554  West  Rich  S' 

DALLAS.  5627  Yale  Blvd. 

DENVER,  1001  Bannock 
DES  MOINES.  1209  Keo  Way 
DETROIT.  4651  Beautait 
EL  PASO.  1630  E.  Missouri 
ELKHART.  1714  S.  7th  St. 

EVANSVILLE.  421  Fulton  Ave 
HARRISIURG.  PA.  31  S.  31st  SI. 
HOLLYWOOD.  FLORIDA.  P  0  Boa  65 
HOUSTON.  5229  Griggs  Road 
HUNTINGTON.  1303  Siileenlh  St. 
INDIANAPOLIS.  P.O.  Boa  6028 
JACKSON.  MISS,  P.O.  Boa  2021 
JACKSONVILLE.  2707  Mam  St. 

KANSAS  CITT,  1730  Oak  Street 
KNOXVILLE.  1915  W.  Cumberland  Ave. 
LAWTON.  18  "C"  St. 

LITTLE  ROCK.  924  E.  Third  St. 


LOUISVILLE.  2425  Leaington  Rd. 
LUIIOCK.  2217  Clovis  Rd. 

MASON  CITT.  521  Fust  National  Bank 
Bldg 

MEMPHIS.  556  Madison 
MERIDIAN.  2211  Fourth  SI. 

MILWAUKEE.  1940  W.  Forest  Home  Ave. 
NASHVILLE.  915  Church  SI. 

NEW  ORLEANS.  1537  Melpomene 
NEWARK.  36-38  Broadway 
NEWTON  UPPER  FALLS,  90  Linden  St. 
ODESSA.  106  N.  Belmont  St..  Boa  829 
OKLAHOMA  CITT.  4826  N  W  10th  St. 
OMAHA.  4601  Dodge 
PHILADELPHIA.  840  Cotiman  St. 


PinSIURGH.  86  S.  26th  St. 

PORTLAND.  OREGON.  936  S.  W  First  SL 
ROANOKE.  615  Salem  Ave.  S.  W. 
ROCHESTER.  N.  Y.  622  Scio  St. 

ST.  LOUIS.  1617  Lafayette 
ST.  PAUL.  180  184  E.  6th  St. 

SALT  LAKE  CITY.  155  W.  Second  S.  St. 
SAN  ANTONIO.  427  Westwood  Drive 
SAN  FRANCISCO,  693  Mission  St. 
SAVANNAH,  12  20  Bay  St  W. 

SCRANTON.  313  Mulberry  SI. 
SHREVEPORT.  Ill  Patton 
SPRINGFIELD.  ILL,  447  N  Walnut 
TACOMA,  P.O.  Boa  1614 
TOLEDO.  1011-15  Utica 
TULSA.  1215  So.  Evanston  St. 

UTICA  1321  Rutger  SI. 

WASHINGTON,  610  Hall  St..  S.  W. 
WICHITA.  1445  S.  McLean  Blvd. 


0uiuford  3)oor  6oinpaiu| 

Mein  Mant:  42-401  St.  Jeon  Ave.,  Detroit  14,  Michigon 
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LOWEST  COST 
BIGGEST  PROFIT 

cellar 

Q04flJU4uUi04>t 

SCREEN  AND  STORM  SASH 
FOR  BASEMENT  WINDOWS 


AVAIIABIE  IN  3  STANDARD  SIZES 

;‘»v 

i£vC3  'WC  '&'□ 

ZLT  15X12  2LT  15X16  2LT  15X20 


Metal  Tile 

{.Continued  from  Page  16)  ^ 

dryitiK  cement.  With  .slow  drying 
mastic  it  is  possible  to  cover  one 
entire  wall  at  a  time  before  apply¬ 
ing  the  tile. 

Begin  tiling  at  an  inside  corner, 
pre.ssing  each  tile  firmly  into  the 
ma.stic.  To  break  the  joints  begin 
every  other  row  with  a  half  tile  cut 
with  shears  or  a  special  tile  cutter 
recommended  by  the  manufacturer  ! 
of  the  tile.  Mo.st  manufacturers  ad- 
vi.se  simply  butting  the  tiles  to¬ 
gether.  This  results  in  a  good  look¬ 
ing  job  and  makes  the  work  easier. 
If  grouting  is  desired  white  mastic 
can  be  used  and  allowed  to  partly 
fill  the  space  between  the  bevels  of 
the  tile.  Only  a  small  amount  of  this 
should  be  allowed  to  remain  and 
harden.  It  will  form  a  waterpr(M)f 
.seal  and  will  look  exactly  like  or-  ' 
dinary  white  grouting. 

Outside  Corners 


CELLAR-SEAL  Combination  Screen 
and  Storm  Sash  units  are  available 
for  all  standard  steel  basement 
windows.  The  screen  fastens  to  the 
basement  sash  and  is  designed  to 
accommodate  a  glass  panel  insert, 
which  is  quickly  installed  while  the 
screen  is  in  place.  Storm  window 
protection  can  be  provided  within 
a  few  moments  without  a  screen 
storage  problem.  The  metal  frame 
screen  is  wired  with  18x14  mesh 
bronze  screen  cloth.  The  storm 
panel  insert  comes  complete  with 
glass,  and  has  a  metal-edge  binder 
frame  and  attaching  clips  and 
screws. 


Out.side  corncr.s  can  be  formed 
by  bending  the  tile  at  a  right  angle 
over  a  board  or  el.se  concealed  by 
metal  trim.  Half  tiled  walls  should 
be  capped  by  a  rabbeted  wood 
moulding  of  contrasting  color  or  by 
a  metal  moulding,  depending  on  the 
cu.stomer’s  wishes.  The  moulding 
can  be  held  in  place  with  nails  and 
ma.stic  and  should  be  mitred  at  in¬ 
side  and  outside  corners  as  should 
the  ba.se. 

Paste  Wax  U.sed 

A  coat  of  high  grade  paste  wax 
such  as  is  u.sed  for  automobile  fin¬ 
ishes  should  be  applied  when  the 
work  is  completed  and  buffed  to  a 
.soft  lu.-iter  with  a  .soft  poli.shing 
wheel.  The  owner  should  be  advi.sed 
never  to  use  harsh  abrasives  in 
cleaning  the  wall  or  any  of  the 
petroleum  .solvents.  Mild  soap  and 
lukewarm  water  followed  by  a  rin.se 
of  clean  cold  water  should  be  suf¬ 
ficient  to  keep  the  wall  clean.  Pa.ste 
wax  applied  to  the  tile  occasionally 
will  keep  the  walls  in  j)erfect  con¬ 
dition  for  years  to  come. 


B.  B.  IfSSAN  &  ASSOCIATES 

2517  CariMflit  An.,  Cleveland  IS,  Ohio 
NoSenol  Sales  Dittribater 

We  are  interested  in  CELLAR-SEAL  COMIINA- 
TIONS.  Please  send  complete  dota. 

□  OKTRIIUTORSHIP  □  DEALERSHIP 

a  INFORMATION 

NAME  . 

ADDRESS  . 

PRESENT  RUSINESS . 


WeaiherTite's 

GETTER 


I 

Note 
the 
NEW 
Picture 
Frame 
Style! 


Here’s  WEATHER-TITE’S  new, 
improved,  eye-appealing  combina¬ 
tion  window.  All  the  time  tested  ad¬ 
vantages  that  have  made  WEATHEK- 
TITE  famous  for  easy  profitable 
sales — plus  the  beautiful  new  picture 
frame  style  molding  that  will  add 
glamour  to  any  home. 

•  Finast  kiln-driad  California 

Rodwood . . . 

•  Buill-in  vonlilator  at  no  ex¬ 

tra  charge  .  .  . 

•  Easiosl  of  all  to  install  .  .  . 

•  Throe  weak  maximum  de¬ 

livery  .  .  . 

•  Aftractive  mats  and  sales 

aids  to  increase  your 

proflls. 

Get  on  the  Profit  Band  Wagon!  Get 
WEATHER-TITE,  the  Combination 
Windows  and  Doors  that  have  all 
the  features.  Dealer  franchises  arc- 
still  available  in  cities  where  we  are 
not  now  represented. 


WRITE  •  WIRE  •  PHONE 


1859  East  63rd  Street 
Cleveland  3,  Ohio 
Express  1-2816 


Hints  To 
SALESMEN 


November,  1950 


The  TRIPLE  ACTION  WINDOW 


at  a  Revolutionary  Low  Price 
THE  ONLY  ANODIZED  TRIPLE  ACTION  WINDOW 
ON  THE  MARKET 


}rOU  may  find  that  a  home 
oirtier  refuses  to  buy  for  no 
yortinilor  reason  that  you  are  able 
to  see.  All  your  .sales  arguments,  a 
fine  denwnstration,  even  an  esti- 
nmt(  that  seems  favorable,  get 
nothing  but  a  no. 

The  sales  strategy  must  then  be 
changed.  In.stead  of  asking  the 
grospect  to  buy,  ask  him  or  her  to 
tell  you  what  your  building  special¬ 
ty  will  hare  to  do  to  get  them  to 
buy  it.  In  other  words,  irhat  they 
expect  or  want  in  the  way  of  per¬ 
formance  or  service. 

If  the  householder  opens  up,  and 
usually  they  will  if  ouly  facetious¬ 
ly,  the  clever  .salesman  can  use  this 
as  a  wedge,  for  further  discussion 
and  to  give  new  or  more  .sales  argu¬ 
ments.  At  least,  it  often  changes 
the  prospects  riewp(dnt  and  light¬ 
ens  up  the  interview  which  had 
probably  bogged  down. 


Our  years  of  technical  "know-how"  has  brought  out 
the  "best"  features  in  NU-SEAL.  Its  outstanding  beauty 
and  design  must  be  seen  to  be  appreciated.  Made  of 
heavy  extruded  aluminum. 


The  Low  Price,  High  Quality 
Sensation  of  the  industry 


One  of  the  HEAVIEST  ex- 
traded  aluminum  screen 
doors  on  the  market  —  1  - 
inch  thick. 


A  Quality  Door  at  a  Sensational 
Price  That  Guarantees  a  Large 
Profit 


Frequently,  a  salesman  is  asked 
to  write  a  letter  enclosing  the  esti¬ 
mate  or  is  asked  to  send  a  folder 
de.scribing  the  equipment.  This  is 
an  opportunity  to  write  a  letter 
with  a  personal  touch. 

Do  not  write  a  fancy  letter  but 
a  sensible,  homey  one.  Try  and 
remember  some  feature  of  the  cus¬ 
tomer’s  home  that  you  can  add  to 
the  letter,  such  as  the  good  neigh¬ 
borhood.  if  it  is.  the  view  if  there 
is  one.  the  large  rooms  if  they  are, 
or  other  items  that  are  in  that  par¬ 
ticular  house.  You  will  have  to  be 
observant  and  remember  what  you 
have  .seen,  but  a  little  practice  and 
you  will  be  surpri.sed  at  the  num¬ 
ber  of  things  you  will  recall.  But 
nothing  makes  a  hit  like  this  in¬ 
dividual  reference. 

Another  personal  feature  that 
can  be  worked  is  to  have  a  little 
toy  or  picture  or  some  little  gadget 
that  can  be  left  with  the  children 
just  before  leaving  the  prospect’s 
home.  This  is  a  reminder  of  the 
call  and  that  a  letter  is  coming. 


WRITE  or  PHONE  TODAY 

For  Full  Information 


139-31  QUEENS  BLVD. 


PHONE  JAmoico  6-9070-71 


400  W.  COMMERCIAL  ST. 


Phone:  East  Rochester  770 


EAST  ROCHESTER,  N.  V. 


MaMe^  What  l/fi 


BRASS.  ZINC.  BRONZE  STRIP  .  THRES 
HOLDS  •  SCREEN  GUIDES  •  LINOLEUM 
BINDINGS  •  STAIR  NOSINGS  •  WEATHER* 
STRIP  TOOLS  •  SPRING  SASH  BALANCES 


WEATHERSTRIPS 


GET  CCNTRALS  FAST  EFFICIENT  SERVICE 
For  a  dependable  source  of  supply 
for  the  highest  quality  weatherstrip¬ 
ping  material,  you  can’t  beat  Cen¬ 
tral.  Take  advantage  of  fast  deliv¬ 
eries  from  our  complete  stock  and 
efficient  service  on  special  strips 
made  to  meet  your  most  exacting 
requirements.  Be  sure  to  check  with 
Central  for  your  next  weatherstrip 
requirements.  Write  for  free  catalog 
today! 


CENTRAL  METAL  STRIP  COMPANY 

4343  No.  Western  Ave.,  Chicogo,  Illinois 


BUILDING  SPEQALTIES 


.AMAED; 


'^tY: 

Avmjt, 


ALUMINUM 
AIR  SEAL 
OF  Kr. 
2S32 

Frankfort  Avo. 
Lowitvillo,  Ky. 
Fh.  Taylor  5396 


ACE 

ALUMINUM 
SALES  CO. 
IIS  N.  7lh  Avt. 
Lobonon,  Fo. 
Fh.  4566 


ALUMILITE 

CORF. 

6216 

Noturol  Bridgo 
Fin*  Lawn,  Mo. 
Fh.  FI  6653 


BECKER 
MFC.  CO. 
Roilrood  SI. 
Monningten, 
W.  Vo. 

Fh.  559 


BONNELL 
MFC.  CO. 
1311 

Edgohill  Rd. 
Columbus,  Ohio 
Fh.  Walnut  4155 


ALL  WEATHER 
WINDOW  CO. 
1307  W.  29th  St. 
Indionopellt.lnd. 
Fh. 

Highland  4733 


HE6ER 
ENTERFRISES 
Jorsoy  Rood 
Solitbwry,  Md. 
Fh.  S3t3 


AMERICA’S  FASTEST -SELLING  STOf 
30  MANUFACTURING  PLAI 


MINN-KOTA 
MFC.  CO. 

201  — l7lhSt.,N. 
Moorhaad.MInn. 
Fh.  3-1316 


THIS  IS  HOW 

'<M  («twiedi<y  fii 


Tie-up  with  Trim-A-Seal  and  you've  got  yourself  a  profitable,  { 
siue-fire  business  ...  30  successful  manufacturing  plants  are 
proving  it  day  after  day!  TVim-A-Seal  is  America's  fastest-selling 
line  of  Anodized  Aluminum  Storm  Doors  and  Windows  . . .  with 
patented  improvements  foimd  in  no  other  storm  doors  and  >i 
MERIT  AWARD  FOR  EXCELLENCE  o  AN  ACHIEVp 


THE  OXFORD 
COMFANV, 
INC 

2504  Harford  Rd. 
BaMmora,  Md. 
Fh.Balmant2673 


TRIM-A-SEAL 
OF  ILLINOIS 
4723 

N.  Fulatkl  Rd. 
Chicago,  III. 


TRIM-A-SEAl 

COMFANY 

3215 

lombard  Avo. 
Cicoro,  III. 


SEASON-ALL 

WINDOW 

CORF. 

ITFHaguanatSl. 
Now  Rochotla, 

N.  Y. 

Fh.  6-5400 


Olympic  U77 


POQ 


November,  1950 


'//^BiT\:| 

\imss>h^ 


'•YMHKTVl 


CUSTOM-BIIT 
VENiTIAN 
BLIND  CO. 
1426  Broodwoy 
S«otti«,  Wofth. 
Ph.  Pros.  7100 


BRENT 
VENETIAN 
BLIND  CO. 

99  W.  Broadway 
$.  Botlon,  Mats. 
Ph.  $.1169 


BEN  CORSON 
MFC.  CO. 
2247  N.  $»h  St. 

Philo.,  Pa. 

Ph.  ST.  2-S$00 


GILD.N.SON 
MFG.  A  SALES 
224  Sussox  Avo. 
Nowork,  N.  X. 
Ph.  HU  5.3347 


G.  1.  FLEMING 
A  SON 

Corthogo,  N.  Y. 
Ph.  1406 


THE  CALMAR 
MFG.  CO. 
Colmor,  Iowa 
Ph.  12 


HOME 

EQUIPMENT  CO. 
3017 

Lincoln  lono 
Billings,  Mont. 
Ph.  9.2471 


M  DOORS  AND  WINDOWS  WITH 
JTS  ACROSS  THE  NATION 


NEISON 
ALUMINUM 
WINDOW  CO. 
31  W.  3a<h  S«. 
Minn«apoli$, 
Minn. 

Ph.  lecuil  0440 


6^  team  f 


windows.  The  Merit  Award  is  national  recognition  of  this  truly 
remarkable  achievement  I  Here  is  a  golden  opportunity  for  you 
if  you  act  quickly  .  .  .  yours  may  be  the  thirty-first  Trim-A-Seal 
manufacturing  plant  with  the  Merit  Award  prestige,  exclusive 
to  IVim-A-Seal  distributors  or  dealers.  Write,  wire  or  phone  today! 

MENT  TRIM-A-SEAL  ALONE  COULD  ACCOMPLISH 


ROSE  WINDOW 
PRODUCTS, 
INC. 

4t  Elm  S«. 
Morfdan,  Conn. 
Ph.  5-7956 


PHONES:  GIRARD  55493  AND  55494 


.AVMED/r 


TRIM-A-SEAl 
OF  MAINE, 
INC. 

Thompson*, 

Point 

Poftlond,  Mo. 
Ph.  2-1193 


TRIPLE  OTIES 
METAL 

SPINNING  CO., 
INC. 

2  Louisa  St. 
Binghomlon.N.V. 
Ph.  2-601 S 


UNIVERSAL 
WINDOW  CORP. 
1335  N.  3rd  St. 
Milwoukoo,  Wis. 
Ph.  Edgowood 
2-SROO 


TRIM-A-SEAL 
OF  INDIANA, 
INC. 

STS  Clark  Rd. 
Gory,  Ind. 
Ph.  3-2IW> 


TRIM-A-SEAL 
WINDOW  CO. 
6121  Tosony  St. 
Duluth,  Minn. 
Ph.  2-1660 


TRIPLE 

track 


SELF 

STORING 


iWiHli 


BUILDING  SPECIALTIES 


Sell  'Em  With  Pictures 


Be  SURE  of  your  SALES  with  the  PROFIT -PROTECTED  LINE 


(Continued  from  Page  17) 

He  presented  his  pictures  be¬ 
fore  a  clubwomen’s  committee,  an¬ 
swered  their  questions  satisfactor¬ 
ily,  passed  the  prints  around  and 
made  several  pointed  suggestions 
of  his  own.  His  grateful  listeners 
talked  it  over  and  decided  to  order 
more  than  what  they  had  origi¬ 
nally,  contemplated. 

On  another  occasion,  the  Wil¬ 
liams  Co.  was  called  in  by  Du  Pont 
for  an  estimate  on  one  of  their  old 
buildings  that  even  the  executives 
were  not  too  familiar  with.  Mr. 
Scarborough  went  to  the  job  be¬ 
fore  his  appointment,  got  his  cam¬ 
era  in  action  and  when  he  talked  to 
the  purchasing  agent  told  that 
bu.sy  man  more  about  his  problem 
than  he  had  ever  imagined  existed. 
Needless  to  say  he  walked  out  of 
the  office  with  a  sizeable  order. 

This  type  of  pictorial  represen¬ 
tation  is  even  more  effective  with 
absentee  owners,  investment  com¬ 
panies  or  other  persons  who  do  not 
live  on  the  property  and  rarely 
have  even  the  time  to  visit  it.  They 
are  especially  impressed  with 
.scenes  of  their  houses  in  a  neglected 
condition  compared  to  pictures  of 
what  it  might  look  like  after  treat¬ 
ment. 

“It  all  goes  to  show  that  a  pic¬ 
ture  is  worth  a  thousand  words,  es¬ 
pecially  when  it  comes  to  getting 
an  order  for  a  home  repair  job,’’ 
concluded  Mr.  Scarborough.  “For 
that  reason  I  always  take  along  a 
small  camera  as  well  as  an  order 
blank  when  I  go  out  on  my  esti¬ 
mates.” 

This  photographic  approach  is 
nothing  new  for  Mr.  Scarborough 
as  he  has  been  active  with  his  cam¬ 
era  since  1924.  He  looks  upon  pho¬ 
tography  as  a  hobby  as  well  as  a 
bu.sine.ss  but  is  fortunate  in  having 
combined  both  pursuits  for  profit. 

The  Williams  Co.  w'as  estab¬ 
lished  in  1891  and  had  been  located 
in  adjacent  Wilmington  until  1946 
when  it  moved  to  this  suburban 
community.  The  firm  employs  six 
men  and  has  two  trucks. 


STORM  SASH 


Designed  for  the  HASS  MARKET  where  PROFIT  is  GREATEST! 


PERMALUM  CombifMitions  enjoy 
evcr'increoeing  demond.  Con¬ 
structed  property  •  .  .  designed 
for  beoitty  and  long  life— they're 
priced  for  economy-minded  buy¬ 
ers,  too! 

CHECK  THESE  Ftner  FEATURES: 

V  olumlnum  extin- 
•tens. 

>/  Sfoliilets  Stool  stripping  for 
glidor-tmooth  tlido. 

\  Rottlo-proof  top-chonnol 
design,  on  •uelytive  feo- 
tiirc. 

V  Interlocking  mooting  roil. 

V  Romoyoble  tlH  for  cloonifig. 

V  Quick  *n'  Eosy  scrowdrlvof 
instollotion. 

Some  territories  still  open  to 
qualified  distributors. 


InUoduces  the  NiW  WBLDiD 
Storm  Window  Miracle 
(Thanks  to  Our  Engineers,' 


LOWEST 

PRICE 


7  Big  Features 


1  GLASS  SET  IN  RUBBER 


EXTRUDED 
3  TRACK 
WINDOW 
on  tht 
MARKET 


2  TOP  AND  BOTTOM 
VENTILATION 


3  BURGLAR  PROOF 


4  EASILY  INSTALLED 


Telephone  —  Wire  or  Write 

DIAMOND  BUILDING  PRODUCTS  CORP. 

3650  EAST  93rd  STREET  Telephone:  VUtcon  3-6260  ^.^fLEVELAND  5.  OHIO 


5  STURDILY  BUILT 


6  FINGER  TIP  CONTROL 


7  PROMPT  DELIVERY 
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Notes  for 
MANUFACTURERS 
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TESTS  PROVE 


A  O  help  small  manufacturers  obtain  nec¬ 
essary  steel,  the  National  Production  Authori¬ 
ty  will  shortly  tell  steel  mills  how  much  steel 
they  must  sell  to  warehouses  to  help  meet 
small  business  needs.  The  forthcoming  order 
will  set  ceilings  for  amounts  of  steel  which 
warehouses  must  sell  to  small  manufacturers. 
Separate  ceilings  will  be  set  up  for  carbon, 
alloy  and  stainless  steels.  Meanwhile  fear 
of  curbs  has  resulted  in  frantic  inventory  buy¬ 
ing  of  steel.  Manufacturers  whose  sales  have 
declined  at  the  consumer  level  because  of 
tight  credit  restrictions  under  Regulation  W 
are  nevertheless  continuing  to  buy  all  the 
steel  they  can  get  to  escape  broader  curbs 
anticipated  for  1951. 


1.  REDWOOD  is  one  of  the  world’s  finest  insulators! 

2.  Heat  flows  thru  steel  260  times  as  fast  as  thru 
REDWOOD! 

Heat  flows  thru  aluminum  1160  times  as  fast  as 
thru  REDWOOD! 

4.  REDWOOD  used  hy  the  CAMPBELL  SASH 
WORKS  shows  less  shrinkage  and  swelling  than 
concrete! 

REDWOOD,  —  even  under  conditions  that  favor 
decay,  —  is  one  of  the  world's  most  durable  woods! 

6.  REDWOOD  DEALERS  show  a  greater  percentage 
of  profit  per  dollar  of  merchandise  sold. 

We  manufarlure  four  different  slylest  of  redwood  window..  You 
will  lie  .urpri'ed  at  ill-  low  priee  and  liif:li  ((ualily  of  our  ino>t 
popular  .eller. 

Send  $5.00  for  a  sample  and  prove  to  yourself  that  you  can 
make  more  money  selling  Redwood.  All  sample  money  will  be 
refunded  on  return  of  sample,  if  dissatisfied. 

Write  for  Price  Lists 
Delivery  Anywhere 


^  HE  aluminum  situation  is  still  contused 
and  users  of  this  metal  are  awaiting  an  MPA 
ruling  which  will  establish  just  what  percen¬ 
tage  of  cutback  there  will  be.  Latest  reports 
indicate  that  there  will  be  a  cut  ot  about  30 
to  35  per  cent  of  the  amounts  used  by  fabri¬ 
cators  in  th  eyear  ending  June  30,  1950. 
Spokesmen  for  the  aluminum  industry  say 
that  this  base  period  is  unfair  since  it  was 
a  period  cf  abnormally  low  aluminum  produc¬ 
tion  and  might  result  in  manufacturers  receiv¬ 
ing  not  65  per  cent  of  the  amount  they  have 
been  using  but  50  to  60  per  cent.  Spokesmen 
for  the  aluminum  industry  condemned  the 
reported  NPA  order  and  asserted  that  the 
aluminum  made  available  by  this  order 
would  not  be  absorbed  by  the  military  in  the 
first  part  of  next  year.  It  is  also  the  opinion 
in  the  industry  that  stockpiling  requirements 
should  be  filled  by  foreign  imports  rather 
than  by  an  immediate  cut  in  domestic  con¬ 
sumption. 


2409  WILSON  AVENUE 


CAMPBELL,  OHIO 


About 

GREATER  PROFITS 
THROUGH  FASTER 
LABOR  SAVING  SALES 

EXTRUDED  ALUMINUM  2  TRACK  WINDOW 
^UR[HG  CO.  Self  storing  Outside  and  Inside! 

IMMEDIATE  DELIVERY 


EW  Devices  That  Aid  Production: 
IN-PLANT  RADIO  CONSTRUCTION— Requir¬ 
ing  no  direct  connection  for  2-waY  operation, 
a  device  called  "Vocatron"  provides  instan¬ 
taneous  communication  between  2  points  as 
foraport  as  2  miles.  It  weighs  only  4  lbs.  and 
CO  is  S69.S0  for  a  pair  of  "radios." 


I^^ELUNG  In  A  Seller's  Market:  In  a  period 
of  shortages  and  uncertainty,  manufacturers 
should  keep  their  distributo.s  and  dealers 
posted  on  the  meaning  of  government  rul¬ 
ings  restrictions  priorities  that  might  affect 
the  distribution  of  the  products  they  handle. 


717-29  N.  CENTRAL  AVE.,  BALTIMORE  2,  MD 
Writs  Phone  Eastern  6B6t 


26 


Sectmal 
Aluminum 
Cump  Post 


Three  Models 

With  or  without  lan¬ 
terns.  8  foot  hollow 
lamp  post -easy  to 
wire  and  install. 

Beautifully  designed 
rust  proof-lasts  a 
lifetime. 

Ships  parcel  post 
Send  for  a  catales 


NEW  BRITAIN,  CONNECTICUT 


Low  Priced 

for  the  Mass  Market  • 


■  Portable 
and 

Wall  Type 
Incinerators 


An  incinerator  that  appeals  to  home 
owners  lieeause  of  its  low  price  and 
outstanding  advantages.  Large  capacity. 
Double  insulation — heavy  duty.  No 
working  parts  to  get  out  of  order.  No 
burning  pilot  light  when  not  in  use. 
No  odors  or  smoke.  Portable  type — 
ran  be  installed  in  any  location.  Wall 
type— installed  in  chimneys.  Can  be 
operated  with  or  without  gas,  as 
desired. 


AHERKAN  INCINERATOR  CORP. 

Detroit  Incinerator  Corp. 

I  Mao 

nmM» 

HatNoft 
t  II,  Mich. 


Ofrfast  MamtHaeiunt  ot 
th»  MoH  CompMm  Lhtm  a#  Inclimtator 


C)^‘ 


I 

INCINERATOR 


BUILDING  SPECIALTIES 


HOlU  TO  DO  //- 


Avoiding  Damage  to  Plaster 

W’hen  driving  nails  into  a  pla.ster 
wall  for  the  purjio.-e  of  hanging 
pictures  or  other  articles,  the  finish 
surface  will  often  shatter  or  be¬ 
come  injured  unle.ss  extreme  cau¬ 
tion  is  u.sed. 


To  prevent  this  condition  apply 
two  pieces  of  scotch  tape  on  wall 
where  article  is  to  be  hung  in  the 
manner  .shown  in  sketch,  and  then 
drive  nail  into  position. — Submit¬ 
ted  by  Richard  Crippen,  Chicago, 
Ill. 


between  the  strip  and  the  wheel¬ 
barrow  bottom.  In  use,  the  canvas 
drags  behind  the  wheel,  but  in  re¬ 
verse  it  is  pulled  under  the  wheel, 
preventing  it  from  turning. 

*  *  * 

Preventing  Wood  Post 
from  Rotting 

When  building  a  fence  or  any¬ 
thing  where  posts  are  required, 
this  builder  has  the  submerged 
portion  of  the  post  charred  in 
preference  to  creosoting.  He  builds 
a  small  fire  on  the  job  and  subjects 
each  po.st  to  the  flame  until  it  is 
well  charred.  This  method  has 
proven  effective  against  rot. — 
Submitted  by  John  Menkveld, 
Grand  Rapids,  Mich. 

*  *  * 


♦  * 


Brake  for  Wheelbarrow 

There  are  many  instances  when 
a  wheelbarrow  needs  a  brake  to 
prevent  it  from  rolling  backwards 
when  loaded.  It  is  exhau.sting  and 
dangerous  for  a  laborer  to  contin¬ 
ually  hold  a  load  on  a  slope. 

This  difficulty  may  be  overcome 
as  follows.  Get  a  piece  of  extra 
heavy  canvas  or  other  coarse  tough 
material  about  12-in.  to  18-in.  long 
and  several  inches  wide. 


WHCCLBARROW 


rtAP  IN  'I  ^CANMkS  FLAP 
•REVERSE*  IN  "A  HEAD* 

POSITION  POSITION 


Drill  holes  in  bottom  of  wheel¬ 
barrow  and  bolt  a  piece  of  stout 
hardwood  or  .strat  iron  under  the 
tub,  .sandwiching  the  canvas  firmly 


How  to  Drill  Holes 
At  the  Some  Angle 

When  it  is  necessary  to  drill  a 
number  of  holes  in  a  wall,  each  at 
the  .same  angle,  u.se  a  small  spirit 
level  lashed  to  the  top  of  an  electric 
hand  drill  as  indicated  in  sketch. 
This  method  is  possible  becau.se  the 
top  of  the  drill  case  is  parallel  to 
the  bit  in  the  chuck. 


To  drill  holes  at  a  downward 
angle  place  a  small  wood  block  be¬ 
tween  the  level  and  the  top  of  drill 
as  shown  in  sketch. — Submitted  by 
Herbert  E.  Fey,  New  Braunfels, 

— .-Im.nVon  Puildfr 
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Guaranteed  by  ^ 
.Good  Housekeeping 

«»ytrmB 


November,  1950 


"SOFTENING  UP"  more 
prospects  for  you! 


Alumacics  are  known  to  millions  of  magazine 
readers  all  over  the  United  Sutes  and  Canada  be¬ 
cause  they’ve  been  nationally  advertised  for  years! 
Dealers  and  distributors  who  handle  a  nationally- 
advertised  and  nationally-known  product  know  that 
such  recognition  means  faster  consumer  acceptance, 
easier  sales!  A  plus  value  for  you! 


All  Alumatic  produces  bear 
the  Good  Housekeeping  Seal — 


It  offers  leadership  to  you  — 
Full  protection  to  the  consumer 


Ltitik  at  this  Une! 


AlUMATIC  COMBINATION  WINDOWS  —  America's 
finest  combination  units,  with  superior  features — 
removable  sill,  interlocking  meeting  rail,  self¬ 
storing  inserts.  The  leader  in  the  field! 

ARALUM  COMBINATION  WINDOWS  —  Complete 
self-storing  aluminum  combination  units  at  prices 
that  compete  with  wood  storms  and  screens! 

KAYSTO  COMBINATION  WINDOWS  —  For  casement 
windows  of  all  types — in-swinging  or  out-swinging, 
wood  or  metal.  Screen  section  slides  horizontally 
or  vertically.  Protects  entire  window  opening! 

TRI-MATIC  TRIPLE  SLIDE  COMBINATION  WINDOWS 

—  Storm  and  screen  sections  slide  up  and  down, 
providing  outside  access.  Interlocking  meeting  rail 
assures  weather-tight  fit  for  years  to  come! 

ALUMINUM  COMBINATION  DOORS  —  Ruggedly 
built  of  hollow  extruded  sections  to  take  heavy 
duty.  Complete  with  hardware  and  closure. 

SCREEN  PORCH  ENCLOSURES  —  A  handy  all-alumi¬ 
num,  indoor-outdoor  living  room  with  interchange¬ 
able  storm  and  screen  sections.  Also  used  for 
temporary  business  and  commercial  structures. 


D 

Soma  tarrifrias  sHU  apaa  — 

Writa,  phaaot  or  wira  far  itataiisf 


FULL  AND  HALF-SCREENS  —  Lightweight,  attractive, 
easy  to  store  and  easy  to  install!  Require  no  paint¬ 
ing,  no  repairing,  and  give  plenty  of  protection 
against  warm-weather  insects. 

SCREEN  DOORS  —  For  home  and  commercial  use. 
Special  frame  assures  perfect  fit  for  years  to  come. 

COMBINATION  PORCH  ENCLOSURES  —  Provide  a 
year  ’round  extra  room.  Made  of  aluminum  screen 
sections  and  storm  sash.  Beautify  and  improve 
old  and  new  homes. 

When  you  deal  with  Alumatic  you 
hondleONE  COMPLETE  LINE!  This  means 
better  service  and  greater  sales  for  you! 


L4/u 


— ^/iLLmdti 

CORPORATION  OF  AMERICA 

2081  SOUTH  56lh  STREET 
MILWAUKEE  14  WISCONSIN 

In  Canada:  ALUMINUM  BLDG.  PRODUCTS  CO.,  LTD. 
362  CHILVFR  ROAD,  WINDSOR.  ONTARIO 
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PARAMOUNT 


Designed  for  INSTANT  APPEAL... PRICED  for 
COMPETITION  and  PROFIT 


New  Improved  TRIPLE-TRACK 
ALL-ALUMINUM  Combinatiorr 
SCREEN,  STORM  WINDOW 
and  WEATHERSTRIP  UNIT 

Only  PAHAMOUNT  hot 
ALL  thn  MOST  WANTSD 
FEATUKS! 


•  TWIN  VENTILATION! 
Soihct  roll*  or  lower  to 
any  lovoll 

•  CHANGEOVER  NEVER 
NECESSARY!  Makes  toH- 
storins  obsolete! 

a  POSITIVE  100%  weaHier- 
stripping! 

a  Heavy  extmsiom. 


PARAMOUNT  COMBI 
NATIONS  ore  quickly 
and  easily  installed  . . . 
virtually  service  •  proaf, 
too,  so  you  keep  profits  instead  of 
reducing  them  through  costly  call¬ 
backs.  Write  today  for  distribu¬ 
tion  information.  Please  state 
qualifications. 


America's  Finest 

ALL-ALUMINUM  Combination 

STORM  and  SCREEN  DOOR 

*  Fully  extruded. 

*  Double  thick  glass. 

*  Aluminum  Wire  screen. 

*  Expander  on  sill — sure,  yet 
easy  installation. 

*  Braced  corners  tor  life-time 
rigidity. 

*  Complete  with  aluminum  en¬ 
semble  and  hardware. 


IMMEDIATE  DELIVERY! 

The  name  "PARAMOUNT"  is  your  assurance 
of  better  products  at  lower  cost! 


PARAMOUNT 

ALUMINUM  PRODUCTS  CORP 
180-11  JAMAICA  AVE  JAMAICA  3  L  I.  N  Y 


STAINLESS  STEEL 

HEAT  TREAT  HARDENED 
SHEET  METAL  SCREWS 


f 

4 


f 


Will  Not  Rust 
No  Thread  Stripping 
Heads  Won't  Snap  Off 

Low  In  Cost 

Economical  to  Use  •  Attractive 
in  Appearance  •  Foolproof 


Cxpretslr  Adapted  to  KD  Installationt  at  Well 
as  Fobrreating  All  Windows  attd  Doors 


Mode  of  Type  420  Sfoiiiless  Steel  spectoMy 
beet  treoted  ond  polished  for  extreme  ffireod 
eyfting  strefi9fh  ond  moximum  corrosion  re- 
sistonce. 

Iliminotes  the  rusting  experienced  with 
codmiom  or  chrome  ploted  screws. 

Speciot  heot  treofment  insures  touphness 
ond  hordness  ntcessory  to  resist  stripping  of 


threods,  heod  breokoge,  domoge  to  slots,  etc. 

Stocked  in  Round  Heod,  Binder  Heod,  ond 
Ovol  Cts'k  Heod  styles,  in  diometers  4-6>l-10 
ond  12  ond  in  lengths  ond 

Mode  to  your  order  in  other  sixes  ond 
hMd  styles.  Also  ovoiloble  to  order  in  Phillips 
recessed  heod,  quontity  permitting. 

Let  us  quote  you  on  your  requirements. 


-  Industrial  Steels,  Inc. 


T*»lf  phnrif’ 
TROWBRIDGr  6 


( •  A  M  P  R  I  D  G  f:  5  4: 


Public  Relations 

(Continued  from  Page  9) 

.sents  to  her  heart.  Instructing 
workers  in  the  art  of  cleaning  up 
after  installations  or  repairs  is 
most  emphatically  a  part  of  the 
Public  Relations  picture. 

Having  solved  the  problem  of 
how  to  handle  Public  Relations 
inthin  the  home,  we  now'  come  to 
the  consideration  of  how  to  start 
the  ball  rolling  towards  that  happy 
conclu.sion,  the  Sale. 

Prime  on  the  list,  of  course,  is 
Advertising.  But  ichnt  hind  of  ad¬ 
vertising?  Operating  on  limited 
budgets,  how  is  the  dealer  to 
spread  his  small  publicity  allot¬ 
ment  over  such  money-consuming 
projects  as  Newspaper,  Radio. 
Television,  Direct  Mail  and  Point- 
of-Sale  Advertising  .  .  .  ? 

The  answer  is:  LET  SOMEONE 
ELSE  PAY  FOR  IT. 

Some  dealers  are  not  alert  to  the 
many  advertising  advantages 
which  are  all  around  them.  Prac¬ 
tically  every  fair-sized  manufac¬ 
turer  of  a  building  specialty  will 
welcome  the  opportunity  to  con¬ 
tribute  to  the  advertising  of  his 
products  over  the  dealer’s  name 
and  address  in  the  local  press. 

When  a  dealer  does  venture  out 
into  this  type  of  promotion,  all  too 
often  he  confines  his  efforts  to  one 
product  or  line.  Why  not  combine 
the  co-operative  offers  of  several 


/n  construction  products  CECO  ENGINEERING  mskes  the  b/p  difference 
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manufacturers  into  a  really  im¬ 
pressive  newspaper  advertise¬ 
ment?  The  sum  cost — considerinjf 
that  each  firm  bears  its  propor¬ 
tionate  share — will  be  much  less 
than  expected.  A  repre.sentative  of 
your  local  publication  will  gladly 
work  out  the  terms  of  the  deal  for 
you. 

The  manufacturers  all  maintain 
advertisinfj  dej)artments  whose 
function  is  mainly  the  creation  of 
attractive  fscUincf  presentations 
chock-full  of  top-fiiKht  copy  and 
eye-catching  illustrations.  Though 
thou.sands  of  dollars  may  have  been 
spent  in  the  creation  of  a  piece, 
it  is  made  available  to  the  dealer 
for  free.  He  is  spared  even  the 
expense  of  making  printing  plates 
of  the  arre.sting  illustrations,  for 
the  manufacturer  will  furnish  fibre 
“mats”  of  complete  advertisements 
from  which  the  newspaper  will 
prepare  the  finished  insertion,  com¬ 
plete  with  illu.strations  and  copy  of 
the  highest  type,  designed  speci¬ 
fically  to  bring  customers  to  the 
adverti.ser:  that  is,  the  denier. 


Complete  Selection  of 
Storm  Window 
and  Screen  Products 


Combinotion  Storm 
Windows  and  Scroon  Unit 
Precision  cnjtineered  fur 
easy  installation  and  serv¬ 
ice-free  operation.  All- 
aluminum—extrudcd  sec¬ 
tions -self- storintt. 


You  won’t  miss  a  profit  oppor¬ 
tunity  when  you  sell  the  Ceco  line. 
For  here  in  one  single  source  are 
proven  profit  promoters  in  storm 
window  and  screen  products  of 
aluminum  and  steel— skillfully  en¬ 
gineered  products  that  meet  cus¬ 
tomer  demand.  Here,  too,  is  fast 
friendly  service.  So  sell  the  line 
that  covers  the  field  best .  . .  sell 
CECO. 


Aluminum  Storm  Window 
for  Motol  Cosomonts 
Covers  entire  window, 
providing  satisfactory  in¬ 
sulation.  Controlled  ven¬ 
tilation.  Installed  from 
the  inside.  Admits  more 
light. 


Botomont  removed- 

•'  Combinotion  perfeci  fit. 

•  Scroon  ond  R^uire  no 

Storm  Ponoi  trimming 

..  .  .  ,  or  fitting. 

1  ear-around  protection  —  cuts  luel  Light,  easy 

costs— eliminates  screen  storage  prob-  |o  handle. 

lems.  Full  ventilation.  Can't  rot.  warp  Take  mini- 

or  swell.  mum  stor- 

age  space. 


Same  Size  Mats 


One  word  of  caution :  The  only 
way  in  which  manufacturers  can 
Itear  the  staggering  expense  of  do¬ 
ing  all  this  free  work  is  by  offering 
the  same  mat  to  every  dealer,  al¬ 
though  a  few  varying  sizes  and 
layout  arrangements  are  al.so  avail¬ 
able.  In  general,  however,  every 
dealer  mu.st  use  the  .same  material 
offered  his  competitor. 

There  would  be  little  advantage 
to  either,  if  two  dealers  put  the 
.same  adverti.sement  in  the  .same 
paper  at  the  .same  time.  (One  ex¬ 
ception  is  the  overall  advertise¬ 
ment  put  in  by  the  manufacturer, 
li.sting  all  dealers  handling  his 
products.  Here,  obviously,  the 
que.stion  of  loeation  will  determine 
the  flow  of  busine.ss  to  a  particular 
firm  as  the  result  of  the  publicity.) 

One  of  the  best  ways  to  guard 
again.st  similarity  of  advertise¬ 
ments  is  by  the  utilization  of  the 
mats  offered  by  .several  firms,  as 
mentioned  previously.  With  the 
(Confivued  nv  Pape  .30) 
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Aluminum  Combinotion  Storm 
ond  Scroon  Door 

Auxiliary  door  engineered  in 
aluminum — combines  beauty  with 
convenience.  Beautiful  clear  bntsh. 


C^CO  STIEL  PRODUCTS  CORPORATION 

Gonorol  Officoft:  5601  Wo»t  26th  Stroot,  Chicogo  SO,  Mlinoi* 
Officts,  warehouses  ond  fabricating  plants  in  principal  cities 


See  at  once  real  combustion  improvement,  oil  types  of  fuel. 

STOPS  DOWN  DRAFT  SAVES  FUEL 

ELIMINATES  CARBON  DEPOSITS. 

Frequent  burner  adjustments  and  cleaning  unnecessary  because 
flues  are  kept  dry  always  by  THERMCAP.  (Farmerly  Wigwam  Flue 
Doctor).  Controls  draft  at  the  top  of  the  chimney. 

Satisfaction  guaranteed.  Mailable.  For  lit.  and  profitable  dealer  offer,  address: 


ABINGTON,  MASS. 
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BUILDING  SPECIALTIES 


Quality  oi  Uonstruction 
Reaches  New  High 

The  quality  of  construction  in 
both  housing  and  other  building 
has  reached  a  new  high  level  for 
the  mass  production  age,  Charles 
M.  Mortensen,  managing  director 
of  the  Producers’  Council,  national 
organization  of  building  product 
manufacturers,  stated  recently. 

“The  greater  use  of  mechanized 
equipment  in  on-site  construction, 
the  long  list  of  new  and  improved 
building  products,  and  continuing 
improvements  in  design  all  have 
contributed  to  the  greater  efficien¬ 
cy,  utility,  and  value  found  in  to¬ 
day’s  building  operations,’’  Mr. 
Mortensen  .said. 

“The  cubic  foot  cost  of  construc¬ 
tion,  influenced  like  all  other  costs 
by  the  pre.ssure  of  national  infla¬ 
tion,  would  be  markedly  lower  to¬ 
day  except  for  the  fact  that  the 
public  demands  many  more  extras 
and  built-in  improvements  and 
higher  quality  in  its  new  buildings 


“Mass  production  methods  devel¬ 
oped  by  larger  builders  to  lower  the 
co.st  and  raise  the  quality  of  con¬ 
struction  are  rapidly  being  adopted 
by  smaller  builders  as  well,  especi¬ 
ally  in  residential  and  commercial 
construction.’’ 


Public  Relations 


{Continued  from  Page  29) 


u.se  of  an  over-all  heading,  such  as 
“BETTER  BUILDING  BAR¬ 
GAINS  AT  BLANK’S’’  a  com¬ 
pletely  individual  advertisement 
can  be  created  with  minimum 
effort. 

However,  where  the  dealer  does 
not  wish  to  undertake  so  ambitious 
a  project  at  this  time,  he  may  still 
impart  a  me.ssage  of  independence 
to  his  presentations.  The  mats  can 
be  cut  apart  and  rearranged  to 
create  a  completely  individual  in- 
.sertion.  Care  must  be  taken  to 
assure  that  no  es.sential  material 


then  be  unable  to  make  the  ca.sting 
from  the  mat  in  order  to  print  the 
adverti.sement. 

In  practically  every  ca.se,  it 
would  be  better  to  call  in  the  ad¬ 
vertising  representative  of  the 
paper  and  indicate,  with  rough 
drawings,  ju.st  how  the  final  set-up 
.should  be.  This  speciali.st  will  then 
determine  whether  it  i.s  wiser  to 
cut  the  mat  or,  as  is  usually  the 
case,  to  make  the  cast  plate  and 
then  trim  it  apart  to  .suit  your 
desires. 

Most  publications  make  no 
charge  for  casting  the  plate  from 
the  mat.  If  there  should  be  a  great 
deal  of  handling  on  the  re-design, 
there  may  be  some  slight  cost  in¬ 
volved.  Generally,  the  advertising 
salesman  will  clear  it  for  you — at 
no  charge  for  his  services. 

To  continue  our  pursuit  of 
“painless’’  advertising,  we  see  that 
direct  contact  material :  Brochures, 
Booklets,  Broadsides,  Catalogs, 
Circulars,  Price  List.s,  Counter 


a 


i 


SURE  WiNNERS 

In  Any  Lenyue! _ 


WEATHER-PROOF  CO 


f  than  was  the  case  before  the  war.  is  damaged,  as  the  publication  will  Cards,  Window  Streamers  and  Dis- 


Vioao* 


Another  V'J^ent 

precticel 
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play  Pieces — all  are  available  from 
the  manufacturer,  and  generally 
without  charge.  In  some  cases, 
there  is  a  .small  fee  to  pay  for  im¬ 
printing,  but  this  is  a  tiny  price 
to  pay  for  a  colorful,  beautifully- 
conceived  presentation  which 
comes  right  up  to  the  prospect  and 
says,  “Buy  this  merchandise!” 

Where  imprinting  is  not  avail¬ 
able,  an  inexpensive  rubber  stamp 
will  imprint  your  name  and  ad¬ 
dress  and  phone  number  right  on 
the  piece,  making  it  your  promo¬ 
tion  at  practically  no  cost. 

(Later  articles  trill  consider  Radio 
and  Television  Promotions,  among 
other  business-building  methods.) 

Complaints 

(Continued  from  Page  7) 

Leaky  and  rattling  windows, 
■sash  stuck  in  the  frame  channels, 
rust  warping,  cloudiness  due  to 
condensation,  draughtiness,  and 
screens  which  pull  away  from  the 
sash  have  been  the  most  frequent 
cause  of  the  complaints. 

In  addition,  there  hav'e  been 
quite  a  few  reports  of  “chicanery 
and  questionable  methods”  used 
by  salesmen  and  contractors  not 
only  in  promoting  their  products 
but  also  in  attempting  to  get  sig¬ 
natures  on  “completion”  certifi¬ 
cates  before  the  installation  has 
l)een  finished  or  even  before  the 
work  has  been  started. 

The  latter  procedure  has  grown 
out  of  the  fact  that  many  of  these 
alteration  jobs  are  financed 
through  the  loan-insurance  plan  of 
the  Federal  Housing  Administra¬ 
tion,  and  certificates  of  completion 
are  needed  before  the  lender  pays 
out  the  money  to  the  contractor  or 
distributor. 

Reputable  companies  do  not  in¬ 
dulge  in  such  practices,  and  care¬ 
lessness  on  the  part  of  the  home 
owner  in  making  his  purchase, 
choosing  his  dealer  and  signing 
contracts  plays  into  the  hands  of 
the  irresponsible  dealer  or  manu¬ 
facturer. 

(Continued  on  Page  33) 


ONLY  ARLITE  CAN  DARE 
TO  MAKE  THIS  CHALLENGE 


COMBINATION  TRIPLE  TRACK  WINDOWS 


with  the  window 


you  now  sell 


or  any  other 


on  the  market 


Eicalicnl  <*rrilori*t 
fJJtflTt  now  oponing  in  Now 
”  England,  Now  York, 

•ottarn  P«nn»ylvonio. 


COMPARE  THESE 


8i0  ADVANTAGES 


TO  YOU,  THE  DEALER! 


7.  Amozing,  simplified  3 •unit  sub-ossembly 
package  that's  quickly  and  easily  assembled 
right  on  the  job. 


t.  Minimum  inventories  with  stondardized,  in 
terchangeable  prepackaged  units. 


X  Unique  transparent  Pliofilm  wrapping  keeps 
glass  clean  during  instollotion.  Saves  clean 
up  time  at  the  end. 


4.  Design  of  window  keeps  installation  time 
down  to  a  minimum,  yet  is  attractive  and 
assures  satisfaction. 


9.  Self-squaring,  "Floating"  inner  frame  easily 
adjusted  to  fit  out-of-square  windows. 

4.  Prompt  delivery,  good  mark-up,  volume  dis¬ 
counts,  plus  hard-hitting  advertising  and 
soles  promotional  assistance  assure  quicker, 
high  profits. 
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f,om«  C.nstruc- 

Costly 


job 


y-SecU  CORPORATION 

1300  Batavia  Avenue,  Royal  Oak,  Michigan 


Storm  Sash 

(Continmd  from  Page  16) 

attention  when  cleaning  is  neces¬ 
sary.  Furthermore,  the  outside 
casement  storm  sash  can  more 
readily  be  adapted  to  the  outward 
swinging  ventilators. 

Whether  or  not  the  rubber  or 
plastic  gasket  which  is  part  of  the 
should  be  used  with  picture  win¬ 
dows  is  a  question  that  is  not  easily 
answered.  On  casements  this  gas¬ 
ket  is  necessary  to  prevent  heat 
loss  and  drafts  through  the  cracks 
around  the  vents.  However,  this 
is  not  the  case  with  picture  win¬ 
dows  w’hich  have  no  cracks  around 
the  edges  since  they  are  perma¬ 
nently  closed. 

Also  it  may  be  desirable  not  to 
have  a  tightly  fitted  outside  .storm 
sash  to  allow  a  certain  amount  of 
“breathing”  to  keep  condensation 
down.  Where  the  gasket  cannot  be 
removed  because  it  is  an  integral 
part  of  the  outside  sash  a  few- 
small  holes  drilled  through  the  bot¬ 
tom  of  the  storm  window's  frame 
will  probably  permit  sufficient 
breathing  to  reduce  conden.sation. 
The  procedure  to  be  followed  here 
depends  on  the  tj-pe  of  outside 
storm  sash  available  to  the  dealer. 

As  far  as  selling  goes,  the  usual 
.sales  talk  stressing  fuel  savings 
and  comfort  are  just  as  effective 
in  this  case  as  they  are  with  all 
.storm  .sash.  In  addition  the  sales- 
(Continued  on  Page  38) 
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Manufacturing  Co.,  Lancaster  2,  Pa. 


ASSEMBLE  These  Aluminum  Combination 
Storm  Windows  YOURSELF. 

NO  EXPENSIVE  EQUIPMENT  NEEDEO! 

Smart  dealers  are  buying  V-Seal  knucked- 
duwn,  "picture  frame”  windows — assembling 
them  themselves  and  pocketing  the  savings. 
Assembly  of  these  sturdy  windows  is  easy 
— only  $10.00  worth  of  tools  necessary. 
Anyone  can  do  it — in  the  shop  or  on  the  |oo^ 
Installation  is  just  as  simple.  New,  exclusive 
V-Seal  "picture  frame”  construe- 
tion  fits  all  modular  windows — 
gives  weathertight  fit — ends  costly 
on-the-job  fitting  and  adjustment.  BNIBiW 


"COMING  i 
SOON! i 


.\  NEW 
I'RODL’CT  BY 


lay  ot  DistTmaters  Prkes  .  .  .  Moke 
Caaiklaed  Distribatar,  Deolar  oad  Ratoilar's  Pralit 

All  V-Seal  products — Aluminum  Combination  Tht  Complete  Line  of 
Windows.  jStorm  Sash  for  Steel  Casements  and  . 

Basement  Sash  can  be  bought  knocked  down — a  /TMtHtMttm 

feature  that  makes  it  possible  for  you  to  sell  them  Comblnotlon  Storm  Windows 

i.w„.  ™k. 

Aveny«,  Nolmdon,  N«w  imrsmy  windows. 

Wtsttm  Division,  1134  S.  4Hi  Stroot,  St.  Louis,  Missouri 


•Jte*  fafar, 

"  ^k«  Magatiai! 
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Complaints 

(Continued  from  Page  31) 

One  important  manufacturer, 
invited  to  the  bureau  for  a  discus¬ 
sion  of  the  complaints,  conceded 
that  salesmen  for  his  product  had 
misled  some  customers,  and  at¬ 
tempted  to  dismiss  the  matter  by 
suggesting  that  the  buyers  be  guid¬ 
ed  by  the  written  contract  rather 
than  by  the  oral  statements  of 
salesmen. 

This  attitude  was  not  acceptable 
to  the  bureau,  and  the  manufac¬ 
turer  ultimately  pledged  that  he 
would  get  in  touch  with  all  dis¬ 
satisfied  customers  through  his 
distributors  and  make  a  sincere 
effort  to  adjust  all  complaints.  A 
similar  procedure  is  being  followed 
with  other  responsible  manufac¬ 
turers  and  distributors. 

To  be  put  into  place  properly,  all 
windows  must  be  fitted  carefully, 
since  few  hou.ses  have  window 
openings  which  are  perfectly 
“plumb.” 

To  insure  satisfactory  work¬ 
manship,  the  Better  Business  Bu¬ 
reau  gave  the  following  advice: 

“Beware  of  strangers  making 
extravagant  .statements  or  prom¬ 
ises  about  their  product,  and  be 
sure  that  promises  made  by  sales¬ 
men  are  embodied  in  the  contract. 

“Never  sign  a  contract  until  you 
understand  all  its  terms,  and  keep 
a  copy  of  it.  Refu.se  to  sign  com¬ 
pletion  certificates  until  the  job  is 
finished  according  to  specifications. 

“Be  sure  that  there  is  a  clear 
and  definite  understanding  as  to 
servicing  after  in.stallation.” 


More  \ 
Volume 


CORPORATION 

man vfocf ur«rs  of  ptasfie  Hfo 


vwKrwKMi iwn 

man vfocf urors  of  ptasfie  tila 

255  West  79th  Street 
Chicago  20,  Illinois 


Matchless  in  beauty,  design  and  craftsmanship— 
“CRESCENT”  creates  Demand  —  assures  Salas! 

Made  of  solid  virgin  polystrene;  hot  o  3  dimen¬ 
sional  effect;  straight  edge  bevel  for  cleaning 

\ease;  pebble  back  for  firm  adhesion;  ECONOM¬ 
ICAL — shallow  back  is  "mastic  miser";  large 
selection  of  exclusive  colors;  heavy  weight — 
substantial;  will  NOT  chip,  peel  or  erase; 
simplest  to  install;  finest  finished  surface; 


moisture  resistant. 


GQILOCReST 

I  I 


f  -on  "If  ,f*""'"*»ors,  Writ, 
-''.M-ble. 


ijSUmUiiJ  Triple  Track 

clZbinafion  WINDOWS 


Soles  come  easy  with  EXCELUM  windows  be- 
couse  you're  selling  top  quolity.  Engineered 
from  the  finest  extruded  oluminum,  they  hove 
eliminoted  service  colls.  Soles  resistonce  melts 
when  you  show  EXCELUM's  exclusive  features 
and  rigid  construction. 

xcelum  ALUMINUM  DOORS 

Write  for  Details  of  Our  Distributor  KD  PLAN, 
inclusive  Territories. 

lica  Saih  &  Door  (o.  -  K 
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BUILDING  SPECIALTIES 


Your  Profit  Opportunities  Are 

Right  Here! 


The  free  Information  offered  here  repre¬ 
sents  the  most  expert  knowledge  available 
in  each  specialized  field.  USE  THE  COUPON 
to  secure  the  literature  you  want — and  please 
PRINT  your  name  and  address  clearly. 

ALUKHraM  COMBINATION  WINDOWS - 

Gloss  set  in  rubber,  self  storing,  all  extruded 
sections,  patented  meeting  rail  for  perfect 
wecrther  seal.  Rapid  deliveries  of  made-to- 
measure  completely  assembled  window.  Check 
coupon  —  - 1, 

TRIPLE  TBACl  ALDMimm  STORM  WINDOW 

- -Glass  set  in  rubber,  burglar  proof,  top 

and  bo'.tom  ventilation  quick  delivery— 2. 


ALUMINUM  COMBINATION  WINDOWS  AND 
DOORS - New  type  sliding  aluminum  ex¬ 

truded  quality  units.  Fast  delivery  and  friendly 
factory  cooperation.  Triple  track  window  avail¬ 
able.  Inquiries  invited  from  KD  dealers,  check 
- 3. 

PLASTIC  TILE - Heavy  weight,  shallow  back, 

straight  edge  bevel  for  easy  cleaning.  Wide 
variety  of  colors.  Check  coupon  -  -4. 

SHOWER  DOORS  &  TUB  ENCLOSURES - 

Made  of  heavy  extrusions  with  bright  Per- 
malume  finish.  Enclosures  have  double,  rolling 
doors,  overhead  suspension.  Special  jambs 
compensate  for  out  of  square  openings - 5. 

JALOUSIES - Glass  or  aluminum  for  win¬ 

dows  or  doors.  Provide  100  per  cent  ventilation 
and  protection  yet  let  air  in  and  keep  rain 
out.  Suitable  for  porch  enclosures,  offices, 
schools  and  old  or  new  residences - 6. 

SECTIONAL  ALUMINUM  FLAG  POLE - Ught 

weight  21  ft.  flag  pole  constructed  in  4  tele¬ 
scopic  sections  with  pin  stops  for  rigid,  long 
lasting  service.  Complete  with  rope,  fittings 
and  topped  by  brass-finished  eagle.  Check 
■ - 7. 

VENETIAN  WINDOWS - ^Hove  adjustable 

glass  vanes  pivoted  at  each  end.  weather-tite, 
aluminum  frames,  built-in  screen - 1. 

THREE-TRACK  ALUMINUM  COMBINATIONS 

- Shipped  knocked  down  in  individual 

package,  easy  to  assemble,  immediate  deliv¬ 
ery,  no  investment.  Self-storing  screens - 9. 


MAIL  THIS  COUPON 


BUILDING  SPECIALTIES 

425  Fourth  Avenue,  New  York  16,  N.  Y. 

I  would  like  literature  or  information  on  the  following: 
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I  am  also  interested  in . 

If  you  want  Building  Specialties  12  months  for  $3.00,  check  here  □ 

Name  . Position . 

Company  . 

Address  . 

City . State . 


ALUMINUM  SCREENS  -  -Tubular  frame  sec¬ 
tions  of  finest  aluminum.  Fas!  selling  and  eco¬ 
nomical.  14  factory  trained  agents  available 
to  help  dealer  with  eflrcient  production  and 
sales.  For  more  information  check  coupon 
- 10. 

3  CHANNEL  ALUMINUM  COMBINATIONS - 

Removable  sill  for  cleaning  ledge,  ventilation 
top  and  bottom.  Two  cdiannels  for  storm  sash, 

colors  as  well  as  8  cap  and  stripe  colors - 5. 

1  for  screen.  Self-compensating  frame  for  cut 
of  square  openings.  Check  -  11. 

GARAGE  DOORS - Generous  dealer  dis 

counts  make  these  doors  exceptionally  profit¬ 
able.  A  sectional,  overhead  type,  this  door 
IS  made  of  aluminum  with  an  exclusive  track 
and  roller  design  12. 

ALUMINUM  COMBINATION  DOORS.  WIN 
DOWS.  AND  SCREENS - Top  quality  alumi¬ 

num  combination  storm  and  screen  units  and 
all  aluminum  two-panel  doors.  Aluminum 
storm  windows  for  metal  casements  which 
cover  entire  window - 13. 

KD  ALUMINUM  STORM.  SCREEN  WINDOW 

- Get  this  2-track  aluminum  storm  window 

and  screen  which  is  backed  by  28  years  of 
experience.  Precision  made,  protected  terri¬ 
tories.  Check  coupon  for  more  Informa 
tion - 14. 

FLUE  TOP  Saves  fuel,  eliminates  down 
droits  and  carbon  deposits.  Improves  combus¬ 
tion.  Satisfaction  guaranteed.  Mailable.  Oieck 

- 15. 

ALUMINUM  AWNINGS — ^ — -Fixed,  permanent 
hood  type,  with  side  p>ieces  and  vented  to 
prevent  aocumulatlon  of  hooted  air.  Will  not 
warp,  sag,  or  rust.  Sizes  available  windows, 
doorways,  storefronts  and  patios.  Check 
coupon - II. 

ALUMINUM  COMBINATION  WINDOWS  « 

DOORS - -Combinations  with  removable  sills 

and  interlocking  meeting  rails.  Also  units  that 
compote  with  wood.  Casement  combinations 
for  in  or  outswinging  windows.  Also  triple 
track  combinations.  Combination  doors  of  hol¬ 
low  extruded  sections  complete  with  hard¬ 
ware  and  closure.  Aluminum  full  and  half 
screens,  screen  doors  and  porch  enclosures 
- 17, 

ALUMINUM  COMBINATION  WINDOWS  & 
DOORS  — Made  of  63S-T5  aluminum  ex¬ 
trusions  and  spot  welded.  Red  push  button 
controls  ventilation  system.  Quality  products 
at  a  popular  price.  Doors  made  with  non- 
sagging  unbreakable  gussets  18. 

VENETIAN  BLINDS - All  metal,  steel,  alumi¬ 

num,  of  flexalum  slats  with  open  or  enclosed 
metal  head.  Quick  profits,  no  inventory  to 
carry.  Superior,  custom  made  quality-  19. 

KD  ALUMINUM  COMBINATION  DOORS - 

Made  of  extruded  aluminum,  popularly  prriced, 
easy  to  assemble,  specially  reinforoed  comers, 

1  inch  thick  doors.  Aluminum  combination 
windows  available.  Check  coupon - 20. 
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BASEMENT  COMBINATIONS  For  all  stand 
ard  steel  basement  windows.  Metal  framed 
sash,  bronze  18  x  14  mesh.  Attached  with  clips 
and  screws  21. 


HOME  INCINERATORS  -  Low  priced  for 

mass  market,  double  insulation,  2-bushel  ca¬ 
pacity,  portable  and  built  in  types,  simple 
installation  22. 


STORM  AND  SCREEN  SASH  FOR  CASEMENT 
WINDOWS— — All  the  homes  with  casement 
windc  vs  represent  a  good  market  for  storm 
and  screen  sash  —  good  profit,  little  competi¬ 
tion.  Aluminum  sash  stocked  in  one  size  will 
handle  all  size  windows.  Installed  indoors,  it 
makes  profitable  "bad  weather"  work  23. 


ALUMINUM  COMBINATION  DOORS - Full 

length  piano  type  hinge,  glazed  in  plastic  with 
or  without  jambs,  non-sag.  Check  -  -  24. 


REDWOOD  STORMSASH  This  sash  will 
show  less  shrinkage  and  swelling  than  con¬ 
crete.  Four  different  styles  of  windows.  Send 
$5  lor  sample.  Money  refunded  if  dissatis¬ 
fied  -  25. 


LUDMAN WINDOWS  and  DOORS 


KD  ALUMINUM  COMBINATION  DOORS - 

Made  of  extruded  aluminum,  popularly  priced, 
easy  to  assemble,  specially  reinforced  comers, 
1  inch  thick  doors.  Aluminum  combination 
windows  available.  Check  coupon  26. 


Yes,  whether  you  figure  in  terms  of  good  profits,  fast  turnover,  added 
soles  appeal  —  or  just  plain 'friend-making'— these  ultra  modern  Jalousies 
are  a  worthy  addition  for  you.  And  they're  simplicity  itself  to  install! 

Ludman  Jalousies  give  'that  added  beauty  touch*  to  a  house  -  they 
have  novel  customer  appeal,  and  they're  performance  proven  to: 

•  Provide  100%  ventilation  and  •  Control  ventilation  with  a 

protection.  'twist  of  the  wrist." 

•  Increase  'living  space."  •  Let  air  in,  keep  rain  out. 

•  Make  porches  cooler  in  sum-  •  Make  every  window  a  picture 

mer,  warmer  in  winter.  window. 

Standard  and  custom  sizes,  with  removable  inside  screens  and  storm 
sash  are  available  with  glass,  aluminum  or  wood  louvers.  Shipped  com¬ 
pletely  assembled  or  knocked-down.  Jalousie  hardware  available 
to  other  manufacturers. 

Pointtakingiy  prodycwd  by  thy  mokyr$  of  AU70*lOf(  Atymiovm  Awning  Windows. 

Inquire  about  available  dealerships 

LUDMAN  CORPORATION 

ENGINttKING  EIONEEKS  IN  AWNING  AND  JALOUSIE  WINDOWS 

DEPT.  BS-11  •  P.  O.  BOX  4541  •  MIAMI,  FLORIDA 


CASEMENT  SCREENS - Standard  sizes  for 

all  makes  of  steel  casements  —  projected, 
pivoted,  basement  or  utility  windows.  Steel  or 
aluminum  frames,  aluminum  shade  screening. 
Low  prices.  Check —  27. 


ALUMINUM  COMBINATION  WINDOWS  AND 
DOORS - Knodced  down  aluminum  combina¬ 

tion  storm  windows,  easy  to  assemble  without 
expensive  equipment.  Aluminum  doors  to 
match  have  full  screen  and  sash.  Steel  case¬ 
ment  and  basement  storm  sash — —28. 


METAL  WBATHERSnUPPING - Every  possi¬ 

ble  need  can  be  fulfilled  here.  Weatherstrip 
tools,  thresholds,  caulking,  screen  guides,  lin¬ 
oleum  bindings,  metal  mouldings,  stair  nosings, 
and  special  strips  to  order.  Check  -  29. 


METAL  CASEMENT  STORM  SASH - Narrow 

frames,  rust  proof  metal.  Sill  removes  without 
tools.  Moves  with  window  and  is  invisible 


ALUMINUM  AWNINGS  AND  CANOPIES - 

Fixed,  vented  type  with  or  without  side  pieces 
and  made  of  strong  sheet  aluminum  in  many 
colors.  Distributors  wanted.  Check - 31. 


Durable  Plastic  Coatings  for  home  and  industry 
are  applied  with  our  patented  low  pressure 
equipment.  In  a  word  we  call  it  Belsonize. 

Our  exclusive  franchise  arrangements  offer  all 
the  possibilities  you  want  with  a  new  product. 
Write  today! 


ALUMINUM  WALL  TILE - Made  of  aircraft 

aluminum,  this  wall  tile  is  available  in  18 
beautiful  colors  fused  to  the  metal  by  special 
process.  Finish  will  not  chip,  crack,  craze  or 
peel.  Individual  tiles  easy  to  apply.  CJieck - 


ALUMINUM  AWNINGS - Fixed,  ventilated 

type,  fully  waterproof,  wire  variety  baked  on 
colors.  Mfr.  offers  franchises.  Check  -  33. 

(Continued  on  Page  36) 


BELSON  CO.,  Inc 


laboratory  27  Mountoiii  Wesf 

70  Veiey  St.,  N.  Y.,  N.  Y.  Worcester,  Mass.  64391 
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Profit  Opportunities 

(Continued  from  Page  35) 


Here  Are  3  Advoatages  of 

Ca3eco 

STORM  SASH  CASEMENT  WINDOWS 


CHECK  COUPON  ON  PAGE  34 


SIDING  Revolutionary  system,  several  tex¬ 
tures,  spray  or  brush  on  concrete,  asbeetoe, 
masonry,  etc.  Check - 34. 


Nsrrsv  fresM  of  itsr^y 
rmt-eraef  SMtel — stver 
rm4i  peistisf — ches- 
Kch  hen  lost  IMt 


ALUMINUM  COATING  SEBVICE  -Will  coat 
aluminum  or  steel  by  the  mile  with  finish  that 
will  not  crack,  craze,  chip,  peel,  or  chalk. 
Also  do  ionninq,  slittinq  and  shearinq.  Check 


tXCLUSIVl 


CetKS  ttsne  sesh  hen 
better  heed  chesseli 
with  eetiide  weetbsr- 
ttripsise— tester  ttripe 
ere  heevicr  is  sntel 
ssd  felt — seiese  crisw- 
isg  persMsestiy  esebsn 
felt  te  sNiel.  Priced  tc 
Sleet  esy  cesipetitiss! 


GARAGE  DOORS  National  manufacturer 
with  outstandinq  reputation  wants  dealers  in 
small  towns  to  sell  sectional  overhead  wood 
qaraqe  door.  Competitive  prices,  notional  ad- 
vertisinq,  local  advertisinq  material,  sizes  up 
to  30'  wide  x  18'  hiqh.  quick  delivery,  electric 
controls,  local  installation  help  and  service 
organization.  Check  coupon - 3(. 


.  .  .  coals  aluminum  or  steel  by  the  mile. 
Produces  a  finish  that  will  not  crack, 
craze,  chip,  peel  or  chalk.  Outlasts  all 
others  in  scientific  Weathcrometer  tests. 


IV*  also  do  forming, 
slitting  and  shearing 

NOTE:  We  cannot  guarantee  an 
inexhaustible  supply  of  either 
steel  or  aluminum.  However,  we 
tjixn  guarantee  100%  service  in  pro¬ 
cessing  and  coating  your  metal. 
Since  metals  are  scarce,  put  yours  to 
the  best  use.  Give  them  the  best  possi¬ 
ble  coating  and  make  the  best  possible 
prohi. 

Ask  for  details 

AMOW  METAL  PRODUaS  Corp. 

Third  Avenwe,  HeaksH,  N.  J. 
Pempfee  lakes  7-1330 


WANT  Tl  KNOW  MOK? 

"AM  channels  ore  mode  far  triple  streneth 
glass.  Fronies  con  also  be  obtained  for  double 
strength  glass."  No  ugly  cross  bars  to  obstruct 

the  view — Coseca  it  invitible  and  wilt  not 


RADIATOR  ENCLOSURES  Wide  variety  oi 
sizes  and  styles,  made  more  efficient  by  insula¬ 
tion  and  aluminum  foil,  liberal  profit.  Check 


Onofaeif  OMrtSottnf  Tsrrttsrht  Open. 

Mtfal  iH!  can  be  rtnievtd  .  . 

qnickly  end  easily  without 
any  teoli — lust  lift  tbeni  Ml  H 
•ot-  MS  #MC. 

Writ*  far  Felder 

IfOl  Waedbum  Avenue  Cincinnati  4,  Okie 


TRIPLE  TRACE  COMBINATION  WINDOW - 

New  and  improved  triple  track  all  aluminum 
combination  window  has  real  tracks  not  chan¬ 
nels.  Sash  raise  and  lower  to  any  level,  no 
storing  necessary.  Also  combination  door  with 
heavy  extrusions  oi  63ST5  alloy,  expander  on 
sill,  double  thick  qlass.  aluminum  wire  screen. 
Complete  hardware  included.  Immediate  deliv¬ 
ery.  Check  coupon - 3t. 


ALUMINUM  COMBINATIONS  &  CASEMENT 
STORM  SASH  -  All  aluminum  combination 
windows  and  doors.  Casement  storm  sash  and 
screens  of  extruded  aluminum.  Combination 
basement  windows.  Full  merchandising  and 
mechanical  aids  from  the  manufacturer  ---44. 


Double  Your  Business 

wHh  year-round 

DU AL-VENT 


WOOD  COMBINAnON  WINDOW - Made  of 

finest  kiln-dried  California  Redwood  with  built- 
in  ventilator  at  no  extra  charqe  with  new 
picture  style  frame.  Three  week  minimum  deliv¬ 
ery.  Attractive  mats  to  aid  sales.  Check - 39. 


ALUMINUM  COMBINATION  DOORS  AND 

WINDOWS - Made  of  the  finest  anodized 

aluminum,  these  combination  doors  and  win 
dows  have  many  desirable  qualities.  Thirty 
monufaefurinq  plants  already — you  may  be 
the  31st.  Check - 45. 


^  K-D  Plan  or 
Packaged  Units 

A  complete  aluminum 
^  awnlRf  sold  by  the  bei 

t*  Amazing  new  design 
offers  winfer  profec- 
fion  and  has  air  cool¬ 
ing  features  for  sum¬ 
mer  comfort. 

•  Water-figkf 
•  Finest  quality  awning 
r“  ^  f**f  "»*rket 

D  *  ^*'**^*  beautiful 

1  '‘‘'“write 

FOR  FREE  KIT 
AND  FULL 
INFORMATION 

DISTRIBUTORS — Sim  choice  territories  still 
milable. 

DEALERS— Write  for  name  ef  nearest 
distrihntsr. 


3-TRACE  ALUMINUM  COMBINATION  WIN¬ 
DOW - TTiree  unit  sub-assembly  easily  as¬ 

sembled  on  the  job,  minimum  inventories  oi 
propackaqed  units.  Pliofilm  wrappinq  saves 
cleanups,  self  squarinq.  Track  spreader  per¬ 
mits  easy  removal  of  inserts  and  maqic  clutch 
holds  insert  in  any  position.  Check  coupon 
for  more  information - 40. 


LAUNDRY  DRIER  -Made  oi  heavy  duty 
steel  and  con  easily  be  hoisted  to  the  ceilinq. 
Holds  200  ft.  of  line  in  space  only  6  x  20  ft. 
Easily  ir.stalled  with  just  a  screwdriver.  Com¬ 
pletely  packaqed  vrith  hardware.  Check 
coupon - 43. 


3-TRACE  COMBINAnONS  &  DOORS - Made 

ot  heavy  extruded  aluminum,  window  Is 
triple  track.  Custom  made  to  measure  with 
permanently  sealed  joints.  Door  has  own 
irome,  aluminum  bottom  panel.  Check  num- 


/  Awning  Hardware  / 

/  on  Commercial  Awnings  ) 


FOR  BETTER  CAULEING-  -  Here's  a  caulk¬ 
ing  compound  that  seals  perfectly  and  is  used 
by  builders,  insulators,  water-proofers,  wea¬ 
ther  strippers  and  asbestos  and  brick-siding 
applicators.  Also  available  are  pressure  guns 
with  assorted  detachable  nozzles - 42. 


Read  About  It 
In  the  December 


METAL  TRIM - Easy  to  cut,  bend,  and  In¬ 

stall.  this  aluminum  alloy  trim  has  a  sllvwy 
lustrous  finish  and  is  designed  in  a  wide  vo- 
riety  of  shapes  and  (^soninqs-— — 43. 
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(Netienal  Distributen) 
413  FLORIDA  AVf.,  N.E. 
(Rhone:  Lincoln  3-3141) 
WASHIN6T0N  2,  D.  C. 
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f  iTonwii  by  V 

oa  hPUsekMpioi 


.  !  i  </  h-\ 

KEYSTONE 

ALLOYS  COMPANY 

LATROBt,  PA. 

Wire,  Phone  or  Mail  Coupon  NOW! 


Enjoy  this  Itieli 

"  Business 

Along  iriih  gour  andMtuHor''* 


Sure.  cl()ul>K'  liutif'  wiiulou's  arc 
ihc  llrcail  and  Bultcr  of  your 
storm  sash  business.  But  don’t 
pass  up  tlie  (;\1\K  — the  many 
homes  with  tasement  windows. 

There  may  l»e  lewer  ol  tliem. 
hut  they  are  the  ones  that  really 
need  (;ood  storm  sash.  That 
means  easy  sales,  and  you'll  find 
less  (om|ietition  and  hig(>er 
profit  on  every  job. 

Write  lor  plan  that  shows  you 
how,  with  the  smallest  possible 
investment  in  stotk,  you  ran 
handle  any  tasement  window 
job  —  at  a  nite  prf)fit  —  with 


^W/taik  et  O^xodueix  Coxlioxaiion 

24S  Lincoln  Syracuse  4,  N.  Y. 


ifkifit 


WhM  you  soli  "4  STAR”  KEYSTONE  products, 
it’s  Hko  on  ondloss  chain . . .  each  installation 
soils  oiothor . . .  prico  moots  any  compotitioni 


We  challenge  comparison  with  any  aluminum 
storm-screen  Doors  and  Windows  for  all  four 
stor  features; 


•k  Pormonont  Construction  k  UsoUt  Foaturos 


it  DistinguishaUt  Quality  k  Economy  Prico 


*o<09i»/nod 
Natloomlly 
with  thm  OoofF 


j  KeyitonQ  offers  practical  features  that  customers  can  reod* 
ily  see  ancf  appreciate.  Sturdy,  balanced,  clear  vision  door 
construction  with  full  length  piano  type  hinge  which  elimi* 
notes  mortising.  Door  con  be  hod  with  or  without  jamb. 
Self-storing,  TRIPLE  ACTION  Windows  with  special  venti- 
loting  louvers.  Adjustable  closure  strip  for  perfect  fitting. 
I  All  glass  glazed  in  plastic  for  easy  replacement.  Yes,  low  in- 
^  stallation  cost  plus  no  after  headaches  means  MORE  PROFITSI 


Send  complete  •nformutpon  We  interested  in 
Q  O'ttiibutotsHip  □  Oe^lertFup 


ASSIMtLY  fflANTS  COAST  TO  COAST 


KEYSTONE  ALLOYS  CO 

Nu'ionut  Sales  OM<e, 

lenedum  Tiees  Hdg  .  PdtsbvtQh  22,  Pa 


PROMPT  DILIViRY 


On  The  House 

(Continued  from  Page  5) 

order  will  thus  limit  many  non¬ 
military  consumers  to  perhaps  50 
to  60%  of  their  present  capacity. 

*  «  « 

.3 — The  strict  NPA  order  may  ; 
put  many  small  fabricators  out  of 
business  because  their  break-even  | 
points  in  many  cases  range  be¬ 
tween  65  and  80%  of  capacity  i 
operations.  Without  sufficient  metal  I 
to  ofjerate  at  capacity  their  over¬ 
head  will  eat  into  their  per  unit 
profits  and  thus  make  their  opera¬ 
tion  unprofitable. 

Fabricators  also  assert  that  the  , 
main  objective  of  the  conservation  ' 
order,  stockpiling,  could  have  been  I 
achieved  by  the  Government’s  ac¬ 
ceptance  of  all  or  part  of  the  Can¬ 
adian  offer  of  440  million  pounds 
to  the  U.  S.  for  the  stockpile.  This 
offer  was  turned  dow'n  recently  by 
the  Government  for  unknown 
reasons. 

*  *  ♦ 

Meanwhile  the  Government  is 
planning  an  increase  of  1  million 
pounds  annually  to  be  produced  I 
by  Kai.ser,  Reynolds,  and  Alcoa  ! 
but  this  increase  will  not  affect  j 
the  pre.sent  situation  until  late  in  j 
1951  or  early  in  19.52.  ! 

♦  *  * 

Until  the  NPA  gives  an  ade-  ' 
quate  answer  to  the  three  objec-  j 
tions  voiced  by  the  aluminum  in-  j 
dustry  and  issues  some  explanation  i 
as  to  why  Canadian  and  foreign 
aluminum  cannot  be  purchased  for 
the  stockpile,  it  will  be  difficult  to  ‘ 
persuade  fabricators  that  they  are  ! 
being  treated  as  fairly  as  the 
situation  warrants. 


What  Do  Customers 
Want  In  a  Combination 
Door? 

•  ..... 

One  of  the  many  important 
articles  in  the  December 
issue  of 

BUILDING  SPECIALTIES 
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Garage  Doors 

(Continued  from  Page  8) 

A  bracket  containing  a  bushing 
for  a  roller  shaft  is  then  attached 
at  each  side  near  the  top  of  the 
fourth  (highest)  section  of  the 
door.  Since  each  side  hinge  and 
the  corner  plates  contain  a  bushing 
for  a  roller  shaft,  there  are  now- 
five  of  these  down  each  side  of  the 
door.  (Not  all  doors  have  this  many 
rollers.  In  some  cases  there  are  few¬ 
er  rollers,  and  the  hinges  are  en¬ 
tirely  separate  from  the  rollers.) 
The  roller  shafts  are  then  oiled  and 
in.serted  into  the  bushings. 

Tracks  Installed 

The  vertical  part  of  the  tracks 
(if  made  in  two  pieces)  is  slipped 
over  the  roller  wheels  and  the  track 
is  bolted  to  right  angle  brackets 
which,  in  turn,  are  fastened  to  door 
frame  with  lag  .screws.  Before  fi¬ 
nally  tightening  the  bolts  which 
hold  the  track  in  place  a  level  is 
u.sed  to  make  certain  that  it  is 
piumb. 

The  horizontal  .section  of  the 
track  is  attached  to  the  vertical 
part  and  bolted.  The  ends  of  the 
horizontal  part  of  the  track  are 
usually  held  firmly  in  place  by  angle 
iron  uprights  which  may  be  bolted 
to  an  angle  iron  crosspiece  attached 
to  the  rafters  of  the  garage.  The 
method  of  .securing  the  ends  of  the 
tracks  wdth  angle  irons  varies  with 
the  job.  Sometimes  it  is  not  pos¬ 
sible  to  attach  the  angle  iron  cross¬ 
piece  directly  to  the  rafters  and  the 
mechanic  may  have  to  attach  a 
horizontal  beam  of  wood  to  the 
rafters  and  fasten  the  angle  irons 
to  this  beam.  Much  depends  on  the 
mechanic’s  ingenuity  and  judgment 
although  there  is  nothing  compli¬ 
cated  about  securing  the  ends  of 
the  tracks  so  that  they  will  be  rigid 
and  hold  the  weight  of  the  door. 

Use  of  a  powerful,  long-handled 
punch  which  will  quickly  and  easily 
make  holes  in  the  angle  irons  for 
bolts  and  shears  that  easily  cut 
(Continned  on  Page  40) 


A  LIGHTWEIGHT  TILE  FOR  HEAVYWEIGHT  SALES 

Get  Your  Share  of  This  Profitable  Business 


ALLOY  TILE  CORP 


cjlwwE^^  l/a&L  {jambaiui 

OF  AMCRICA 

973  Peachtree  Street,  N.  E.  Atlonta  5,  Go. 


G*ntl#m«n:  BS““^50 

PIgosc  send  m«  illuttrot*d  lit«ratwr*.  outlin*  of 
yowr  solos  aid  ond  cooporotiv*  odvortising  pro* 
gram,  and  prk«  lists. 

SHOWER  DOOR  COMPANY  OF  AMERICA 
9P3  Poochtroo  Sf.,  N.  E.  Allonto  5,  Oo. 

Name _ _  _ _ _  _ 

Address _  _ _  _ _ _ 

City _ Stote _ 


Beautiful  os  well  as  practical,  our  shower 
enclosures  cost  the  homeowner  only  a  few 
dollars  a  month!  Buyers  find  dividends  in 
the  luxurious  comfort  of  mirror- bright 
Permalume  shower  doors,  tub  enclosures, 
daylight  shower  stalls  —  builders  say  rt's 
the  best  "extra”  they  can  add  to  their 
houses.  Mail  the  coupon  NOW  for  full 
details. 


NO  PROBLEM  TO  INSTALL! 

Ogt  Double  Rollaway  Tub  Enclosure,  shown  obove, 
instolls  on  ony  wall  surface  without  screwst  No  drill* 
ing  necessoryl  Automatic  intertocking  parts  form  a 
rigid  unit  thot  fits  any  size  opening  perfectly.  On 
shower  doors,  our  exclusive  potented  odjustoble 
jamb  compensotes  for  out*of*plumb  walls,  insures  a 
custom  fitting  quirk*os-a-winli  instollation. 


ALUMINUM 
WALL  TILE 

18  SPARKLING  COLORS 


•  BEAUTIFUL  PASTELS 

•  POPULAR  MOTTLED  EFFECTS 
A  glistening  glass  smooth  finish  bonded  to  ALCOA 
Aluminum  with  our  exclusive  "Intra-Hierm"  fusing 
process — will  not  chip,  crack,  croxc  or  peel. 

•  IDEAL  FOR  OVER-COUNTER  SALES!  Altice  •  THE  BUILDING  BOOM  IS  HERE!  ALTICO— 

individual  tiles  are  designed  for  simple  PRICED  RIGHT  FOR  BUILDERS  —  IS  A 

customer  installation.  Each  sale  is  a  pro-  NATURAL  FOR  DRY  OR  WET  WALL  CON- 

ductive  salesman.  STRUCTION.  FACTORY  COOPERATION. 


DCALBKSHIPS  OPEN  —  ACT  FAST! 


For  more  information 


write  to 


Dept.  *'A/*  116  Roosevelt  Ave.,  Belleville,  N.  J. 
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BETTER  CAULKING  PROTECTION 


PARALASTIC*  CAULKING  COMPOUND  seals  perfectly.  It  gives  superior  protection 
against  weather  and  against  heat  losses.  AND  .  .  .  builders,  insulators,  water- 
proofers,  weather-strippers,  and  asbestos  and  brick  siding  applicators  acclaim 
PARALASTIC  as  ideal  in  working  characteristics.  IT'S  EASY  TO  APPLY! 

PARALASTIC  in  BRILLIANT  WHITE  blends  per¬ 
fectly  with  White  Asbestos  Siding  .  .  .  eliminates 
matching  headaches  an  usually  difficult  jobs. 


PARALASTIC  is  alsa  available  in  Natural,  Buff,  Gray,  Green,  Red  and  Black. 
Writ*  today  for  informaiiot}  and  FREE  CUN  OFFER. 

SOLD  BY  LEADING  JOBBERS 

(A  few  jobber  lerritoriei  still  open)  ‘(eg.  U  S.  Pol.  Olt. 

IT  ISN’T  INSULATED  UNLESS  IT’S  CAULKED 


PARALASTIC  PRODUCTS  CO.  INC. 


122  EAST  42iid  ST..  NEW  YORK  17.  N.  Y." 


IT  WILL  PAY  YOU  TO  INVESTIGATE 

NASH  aluminum 

COMBINATION 

DOOR 

and  NEW, 

TSIPU-TRACK 

WINDOW 

Established  manufacturer 
offers  new  sliding  type  ex¬ 
truded  aluminum  quality 
units.  The  RIGHT  PROD¬ 
UCT  with  FAST  DELIVERY 
AND  FRIENDLY  FACTORY 
COOPERATION. 

INQUIRIES  INVITED  from  K.D.  Distributers  and 
Dealers. — Write  for  complete  merchandising  program. 

NASH  ALUMINUM  WINDOW  CORP. 

Mefn  OHfce  mi  Nmf.  45  SOUTH  BROADWAY.  LONG  BRANCH,  N.  J. 

Ung  Branch  6-5550 


New  Verb  ■rench; 
STS  Hempfteea  Turnpike 
Itmeut,  L.  I.,  N.  Y. 
nerul  Perk  4-142*-! 


PhNoMphie  BreiMb: 
1141  N.  American  St. 
Pkiledelphie,  Pa. 
Lombard  3-1174 


Baltimore  Branch: 
9124  Harford  Road 
Baltimore,  Md. 
Boulevard  2222 


Storm  Sash 

(Conti)iued  from  Page  32) 


man  should  stress  the  “zone  of 
comfort”  idea.  It  is  obvious  that 
huge  window  walls  with  single 
glazing  will  certainly  chill  the  air 
of  the  room  clo.sest  to  the  glass. 
This  condition  makes  it  uncomfort¬ 
able  for  anyone  sitting  near  the 
window  with  the  result  that  occu¬ 
pants  of  the  room  tend  to  sit 
nearer  towards  iLs  center.  This 
naturally  cuts  down  the  actual 
usable  living  space  in  winter  and 
results  in  w'hat  is  practically  a 
smaller  room. 


In  the  modern  type  of  L-shaped 
i  living  room  which  u.sually  has  two 
picture  windows  the  areas  of  dis¬ 
comfort  w'here  nobody  will  stay  are 
greater  and  may  even  require  a  re- 
‘  arrangement  of  furniture  further 
toward  the  middle  of  the  room 
when  the  weather  gets  cold.  In¬ 
stallation  of  storm  sash  thus  brings 
the  room  back  to  its  full  size  by 
moving  the  comfort  zone  outward 
from  the  center  right  up  to  the  win¬ 
dows.  This  a  very  persuasive  ar¬ 
gument  which  no  alert  dealer  will 
j  fail  to  impress  upon  his  .salesmen. 


What  Do  Customers  ) 

Want  In  a  Combination  > 

Door?  / 

Read  it  in  the  December  ^ 

BUILDING  SPECIALTIES  j 


November,  1950 


B.  S.  Reporter 

(Continued  from  Page  18) 

Ashley,  president  of  the  Producers’ 
Council,  national  organization  of 
building  products  manufacturers, 
stated  recently. 

“While  private  industry  prefers 
not  to  lean  unnecessarily  on  the 
federal  government,  legal  and 
other  obstacles  prevent  the  build¬ 
ing  industry  from  developing  the 
required  information  by  itself,” 
Mr.  Ashley  said. 

“The  need  for  more  extensive 
statistical  work  in  the  field  of  con¬ 
struction  is  clearly  shown  by  the 
fact  that  home  building  this  year 
has  been  exceeding  year-end  fore¬ 
casts  by  20  to  25  per  cent  and  build¬ 
ing  volume  as  a  whole  is  running 
as  much  as  30  per  cent  above  the 
government’s  best  estimates  at  the 
beginning  of  the  year. 


ALL  METAL:  5t«l,  Aluminum  or  Flexolum  Slats  with  enclosed 
mctol  head  or  open  type  wood  head. 

Here’s  the  beauty  of  featuring  ABDCO:  You  profit 
quickly!  You  need  carry  NO  STOCK— We  keep  you 
supplied  rapidly!  You  handle  a  superior 
at  a  price  that  encourages  sales!  Start  profiting  with 

ardco.  custom  made  blinds 

Hunter  Douglos  Flexolum  Aluminum  dOc 

Hunter  Douglos  Suntle*  Aluminum 
iteci  •  A7r 

Cedar  or  Groy  Groined  Aluminum  ^ 

Plastic  Tope  4c  per  sq.  H.  odditionol 

OUR  REGULAR  HIGH  QUALITY  «>«««  « 80  Mch 

ALUMINUM  STOCK  BLINDS  23x36x64  ^  q  r  N  y" 

Eggshell  Slots  ond  Duck  Tope — Also  72'  long 
Minimum  stock  blind  order  12  at  o  time,  any  assortment 


ST0BERMFG.(0. 

148-17  HILLSIDE  AVE. 
Jomaico,  L.  I..  N.  Y. 
REpublic  9-3340 


Write  lor  FREE  odverlising 
matter  and  up-to-date 
sales  kit! 

PROMPT  DELIVERY 


Mew  Products 

(Continued  from  Page  13) 

Fan  and  motor  assembly  like¬ 
wise  is  held  by  three  screws  and 
permits  ea.sy  removal  of  entire 
mechanism  for  cleaning.  Grille  is 
attached  with  one  thumb  screw. 

Fan  delivers  over  1,000  cu.  ft. 
of  air  per  minute.  A  pull  chain 
automatically  opens  outside  hood 
and  starts  fan.  All  sheet  metal 
parts  have  a  baked  enamel  finish. 


Levittown  points  the  trim  way  to  modernizo  bathrooms! 


For  more  attractive  bath¬ 
rooms,  do  as  Ijevittown  does 
in  building  its  famous  homes. 
Use  sleek  Chromtrim  metal 
moulding  (6090  —  for  coves  or 
comers)  to  neatly  edge  colorful 
tileboard  walls.  Over  200  stock 
shapes  for  building  specialties 
.  .  .  aluminum,  easy-to-cut 
stainless  steel  (clad  over  rust¬ 
proof  aluminum,  and  solid 
stainless) . 


Sash  Mfr/s  Meeting 

(Continued  from  Page  12) 

Charles  E.  Hunter,  chairman  of 
the  committee,  action  will  be  taken 
towards  the  formation  of  a  perma¬ 
nent  association. 

The  following  companies  were 
represented  at  the  meeting  by  one 
or  more  executives : 

Nash  Mfg.  Co. ;  Ja.sco  Aluminum 
Prod.  Co.;  F.  C.  Russell  Co.; 
Weatherwi.se  Window's,  Inc. ;  Graef 
Storm  Window  Co.;  Warren  Alu¬ 
minum  Prod.  Co. ;  B  &  G  Mfg.  Co.; 
Aluminum  Fab.  Co.  of  Pittsburgh ; 
Winsulite  Mfg.  Co.;  Chamberlin 
Co.  of  America ;  Warner  Mfg.  Co. ; 
(Continued  on  Page  42) 


NEW  CLAMP.  DOWN  ■ 

KITCHEN  SINK  FRAME 

On  plastic  or  linoleum  cover- 
ed  sink  tops,  specify  the  new  \ 

ARDEE  Chromtrim  Sink 
F rame  (clamp-down  type)  for 

a  permanent,  self- sealing,  waterproof  joint.  Quicker 
and  easier  to  install  —  requires  no  careful  scribing  or 
rabbeting.  Fits  all  materials  from  1/32  in.  to  1/8  in. 


Attantion, 
Manufactwrart  i 

FREE  bulletin, **2  Ways 
to  Figure  Coeta  on  Metal 
Shapes”,  on  eatruded 
and  roU'formed  shapes. 
Hdps  you  judge  whi^  is 
best,  most  economical  for 
you. 


i.  0.  WCRNER  CO.,  Inc.,  Dept.  BS 
2BS  Fifth  Avenue.  New  York  U,  N.Y. 

Please  send  me  free  CHROMlRIM's  new  1950 
literature  and  handy  wall  chart  of  CHROMTRIM 
shapes. 

Check  here  for  bulletin,  ”2  Ways  to  Figure 
Costs  on  Metal  Shopes”  Q 
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WINDOW 


Pro-Tact-U  Vmctiwi  WindOMS  (Jatoanin)  cansist 
af  a  uriax  al  adiustaUa  class  vaaas.  pivatcd  at 
aaeh  aad  sa  as  ta  ratata  abaut  a  hariiaatal  asis. 
and  caiaiactcd  sa  as  ta  aiavc  ia  uaisan  by  maaos 
af  a  smaH  attractiva  cantral  handla. 

a  VaatHaliaa ;  Ovar  90%  af  tba  wiadaai  araa 
aaadabla  far  air. 

a  Vaaas  aiitamatically  hwfc  ia  aay  pasHiaa-caa- 
aat  ba  apaaad  by  praariars. 
a  Eitradad  abaaiaaai  fraaw,  baiit-ia  scraaa. 

aa^  raawvad  far  daaaiag. 
a  Crystal  glass.  X  "  tbicfc,  ia  daar,  abscara  ar 
baat-rasMtiag  SOIEX  Plata, 
a  Waatbartight  -  Na  raia  ar  abal  caa  baat  ia. 
Vaaas  clasa  tightly  glass  agaiast  glass  with  H  " 
aaarlap.  iacladiag  pasHha  waatharstrippiag 
davica. 

PRO-TECT-U  JALOUSIE  CORP.  _ 

4525  Paaca  da  laaa  Bhwl.  Caral  Cablas.  FhL^y 


|i  PROVEN  AMERICA'S  FINEST 
IMMEDIATE  DELIVERY 


ARISTOCRAT  Storm  Sash 


Is  acclaimed  by  hundreds  VULCO 
fabricators  as  only  complete  answer 
to  STORM  SASH.  Hardware  fur¬ 
nished  for  three  styles  to  sell  from 
910.00  to  $20.00  Including  100% 
markup. 

14  Factory  Trained  Representatives 
bring  factory  proven  methods  Into 
your  plant. 


franchisn  ovoilabi*  without  cost. 
Writo  or  Win  for  Dotoils. 


ULCAN  METAL 
PRODUCTS  CO.  INC 


Garage  Doors 

{Continued  from  Page  39) 

through  the  strong  angle  irons  will 
make  the  mechanic’s  work  infinite¬ 
ly  easier  and  speed  his  work.  After 
bolting  the  angle  irons  in  place,  the 
mechanic  tests  the  track  for  rigid¬ 
ity  and,  if  necessary,  may  use  an 
additional  length  of  iron  to  brace 
the  vertical  member  that  it  at¬ 
tached  to  the  end  of  the  track. 

With  the  track  now  firmly  bolt¬ 
ed  in  place,  the  springs  which  coun¬ 
ter  balance  the  door  are  fastened  in 
place,  either  to  the  angle  iron  up¬ 
right  that  supports  the  end  of  the 
horizontal  part  of  the  track  or  to 
a  special  notched  plate  attached  to 
the  end  of  the  track.  The  method 
of  anchoring  the  spring  depends  on 
the  design  of  the  door. 

Cable  Attached 

The  steel  cable  which  runs  from 
the  corner  plate  (on  each  side  of 
the  bottom  section)  over  a  pulley 
to  the  spring  is  fastened  in  position 
with  a  screw  clamp.  The  spring  is 
usually  designed  at  the  factory  so 
that  it  does  not  require  any  major 
adjustment  of  tension.  Minor  ad¬ 
justment  is  possible  on  the  job  by 
adjusting  the  length  of  the  steel 
cable  when  tightening  the  screw 
clamp.  In  some  cases  the  tension 
of  the  spring  can  be  adjusted  by 
shifting  its  position  forward  or 
back  along  a  series  of  notches  in 
the  plate  to  which  it  is  anchored. 

Once  the  spring  is  adjusted  sat¬ 
isfactorily,  the  check  rope  is  at¬ 
tached.  This  prevents  the  door 
from  striking  too  hard  and  also 
serves  as  a  convenient  pull  rope 
(on  some  doors)  when  the  door  is 
in  its  horizontal  position. 

The  outer  molding  attached  tem¬ 
porarily  to  the  frame  of  the  door 
opening  which  serves  as  a  door 
stop  is  now  examined  and  if  it  fits 
closely  to  the  door  is  permanently 
nailed  into  position.  The  installa¬ 
tion  is  then  complete. 


'I  Wouldn't  Part  With  It 
For  10  Times  Its  Cost' 
★ 

That's  What  1  Dealer  Says 
About 

ROOFING,  SIDING  & 
BUILDING  SPECIALTIES 
MANUAL 


Don't  Miss  These  Important 
Articles  in  the  1951  Edition: 

*  A  COMPLETE  SECTION  DISCUSSING  IN  DE¬ 
TAIL  ALL  TYPES  OF  PRIMARY  AND  COM¬ 
BINATION  WINDOWS. 

W  ALL  TYPES  OF  METAL  AWNINGS,  DESCRIBED 
AND  DISCUSSED  IN  DETAIL. 

*  ARTICLES  ON  METAL  AND  PLASTIC  TILE, 
GARAGE  DOORS  AND  OPENERS,  AND  DOZENS 
OF  OTHER  PROFITABLE  SPECIALTY  ITEMS. 

W  COMPLETE  SECTIONS  ON  SELLING,  TRAINING 
SALESMEN,  ADVERTISING,  BUILDING  YOUR 
VOLUME,  etc. 

ISO  poges  crommed  full  of  voluobl^  informofion  on 

EVERY  phase  of  your  business.  Evary  deolar  will  want 

copies  to  help  him  moke  more  money. 

★ 

1951  Edition 

GET  YOUR  COPY 
TODAY 

ROOFING,  SIDING  &  BUILDING 
SPECIALTIES  MANUAL 

425  FOURTH  AVENUE 
NEW  YORK  16.  N.  Y. 


J  ,  _ , _  i 

1 

Doming 

SOON! 

‘  )'■ 

1 

A  NEW 

PRODUCT  BY  , 

j 

/  ' 

'i 

r 

BUILDING  SPECIALTIES 


Sash  Mfr/s  Meeting 

(Continued  from  Page  41) 

Keystone  Alloys,  Inc.;  Hess  Mfg. 
Co.;  Season-All  Window  Co.;  Alu¬ 
minum  Air  Seal  Co.;  Arlite  Indus¬ 
tries,  Inc. ;  Home  Window  Co. ;  The 
Moloney  Co.;  Ceco  Steel  Products 
Co.;  Kane  Mfg.  Co.;  Hunter  Mfg. 
Co. ;  Orange  Screen  Co. ;  Eagle 
richer  Co.;  Hayes  Wolverine  & 
Winter.seal  Corp. ;  Jamaica  Sash  & 
Door  Co.;  Wisco,  Inc.;  Diamond 
Bldg.  Prod.  Co.;  Alsco,  Inc.; 
Feather-lite  Mfg.  Co. ;  V-Seal 
Corp.;  Security  Sash  and  Screen 
Co.;  Duralum  Prod.  Co.;  Norman 
Aluminum  Windows,  Inc.;  Uni¬ 
versal  Fabricators;  Storm  Win¬ 
dows  of  Aluminum;  A.  S.  Lang- 
felder  Co.;  Compo-Miracle  Prods. 
Co.;  Kota  Prod.  Co.;  A.  W.  Barn¬ 
hart  Co.;  Paramount  Alum.  Prod. 
Co.;  Kaufman  Co.;  Storm  Wizard 
Mfg.  Co. ;  G.  C.  Middow  Co. ;  AIu- 
matic  Corp.  of  America;  Weather- 
Proof  Co. 


CLASSIFIED  ADVERTISING 

Undar  thi«  haadinq  closailiad  adrartUamaiiU 
ara  occapted  at  tba  uniiorm  rata  of  25  canta 
a  word,  but  no  adTartisamant  lokan  ior  laai 
than  20  worda  with  a  minimum  charqa  ol 
SS.OO;  3  montha  at  20c  par  word  par  inaartion. 
Chack  or  Monay  Oidar  muat  accompany  copy  oi 
Claaaiiiad  Ad.  Advertiaamanta  aoUcitatinq  daal- 
ara  or  diatributora.  or  new  producta  ior  aaia,  not 
accaptad  in  claaaiiiad  aaction.  Addraaa  all  com- 
municationa  to  Claaaifiod  Dopartmant,  BUILD¬ 
ING  SPECIALTIES.  425  Fourth  ATanua,  Naw 
York  16,  N.  Y. 


Alloy  Tile  Corp . 

Alumatic  Corp.  of  America. 
.Vluminum  Air  Seal  MfR.  Co 
.American  Incinerator  Co... 

.\rlite  InduKtries,  Inc . 

.\rrow  Metal  Products  Corp. 


SITUATION  WANTED 


AV.MLABLE— DIRECTOR  OF  Sales  Training  or 
Consultant;  mature  man;  lengthy  experience  in 
Direct  Selling  Field;  now  engaged  in  this  capacity; 
able  to  formulate,  organize,  teach  and  supervise; 
personally  trained  group  of  assistants.  Box  311. 
Building  Specialties,  435  Fourth  Avenue,  New  V’ork 
16.  N.  Y. 


Barnhart  Co..  The  .\.  W .  4 

Belson  Co.,  Inc .  35 

BuildinR  Specialties  .  28 

Calbar  Paint  &  Varnish  Co .  19 

('aider  ManufacturinR  Co .  32 

Campbell  Sash  Works,  The .  25 

Ceco  Steel  Prrtducls  Corp .  29 

Central  .Metal  Strip  Co .  21 

Consolidated  KneineerinR  &  Distri¬ 
buting;  Co.  of  .America .  36 

Crawford  DrMir  Co .  19 

Diamond  BuildinR  Products  Corp...  24 
Fawsco  MfR.  Division,  Falls  Stamp- 

inR  &  M’eldinR  Co .  6 

Feather-Lite  MfR.  Co. .  .28,  32,  38,  40,  42 

Guildcrest  Corp .  33 

Hayes  Wolverine  Corp .  2 

Jamaica  Sasb  &  Door  Co .  33 

Jasco  Aluminum  Products  Corp .  24 

Jones  &  Brown . Back  Cover 

Kauffman  Radiator  Shield  ('o .  42 

Keystone  Alloys  Co .  37 

I.essam  &  Ass€>ciates,  B.  B .  20 

Ludman  Corp .  35 

Nash  Aluminum  Window  Corp .  38 

Naz,  Inc.,  John  A .  36 

New  .-\luminum  .4rts,  Inc .  19 

Norman  .-Muminum  M’indow  Co .  21 

Paralastic  Products  Co.,  Inc .  38 

Paramount  ..\luminum  Products  Corp.  28 
Pro-tect-U  Jalousie  Corp .  40 

RoloRlass  Equipment  Co.,  Inc .  4 

RoofinR,  SidinR  &  BuildinR  Special¬ 
ties  Manual .  40 

Security  Sash  &  Screen  Co .  43 

Shower  Door  Co.  of  .\merica .  39 

Stober  MfR.  Co .  41 

Swain  &  BridRe .  26 

V-Seal  Corp .  32 

V'ulcan  Metal  Products  Co.,  Inc .  40 

Warner  MfR.  Corp .  3 

Weather  Products  Corp .  37 

Weather-Proof  Co..  The .  30 

Weather-Tite .  20 

Werner  Co.,  Inc.,  R.  D .  41 

WiRwam  Flue  Top  Co .  29 

Winsulite  MfR.  Co .  25 


HELP  WANTED 


reliable:  manufacturer  of  nationall 

advertised  steel  casement  storm  sash,  with  12  years 
experience,  has  openings  for  salesmen  or  manufac¬ 
turers  representatives  who  are  alert,  intelligent,  and 
reliable,  and  who  are  free  to  travel  within  a  moder¬ 
ate  radius  of  their  own  home.  Excellent  rate  of 
commission  including  override  on  all  present  ac¬ 
counts  in  your  territory.  Your  duties  will  be  to 
service  old  accounts  and  set  up  new  dealers.  No 
drawing  account  until  performance  is  proven.  Our 
employees  have  been  notified  of  this  ad.  All  replies 
strictly  confidential.  Answer  giving  full  history  and 
experience.  Box  No.  312,  Building  Specialties  Mag¬ 
azine.  425  Fourth  Ave.,  New  York  16,  N,  Y. 


MISCELLANEOUS 


SELL 

KAUFFMAN 

RADIATOR  ENCLOSURES 


ALUMINUM  COMBINATION  STORM  sash 
w  indow,  double  or  triple  track,  wanted  by  prominent 
distributor.  Covering  metropolitan  New  York  and 
Long  Island.  Box  314,  Building  Specialties,  425 
Fourth  Ave.,  New  York  16,  N.  Y 


SALESMEN:  If  you  want  to  improve  your  sell¬ 
ing  technique,  get  a  copy  of  Afy  Hardest  Sale.  This 
brochure  contains  authentic  stories  from  men  on  the 
firing  line,  the  fellows  who  go  out  every  day  and  get 
the  signature  on  the  dotted  line.  There  are  20  real, 
live,  success  stories  at  10  cents  per  story,  or  $2.00  for 
the  brochure.  Send  for  one  or  several  brochures 
today.  Building  Specialties,  425  Fourth  Avenue. 
New  York  16.  N.  Y. 


tOMING 

SOON! 


A  NEW 
PRODUCT  BY 


Hundreds  of  Thousands 
in  Use 

Throughout  the  Country 
Easy  to  Sell  [j50|.g|  pfQfjf 

KAUFFMAN  RADIATOR  SHIBD  CO. 


SALES  SOAK  WITH 


LIGHT  MORTAR 

smowuNE 


From  NORTH,  SOUTH,  EAST  and  WEST 


Home-owners’  response  to  our  National  Advertis¬ 
ing  of  SHADOWLINE  has  been  overwhelming! 
They  applaud  this  new  panel  with  the  Light  Mortar 
Line  which  will  convert  their  old  houses  into  charm¬ 
ing  new  homes  with  the  ’’real  brick-like”  look! 
Dealers  and  contractors  everywhere  are  taking 
orders  enthusiastically!  They  are  enjoying  bigger 
sales  volume  . . .  bigger  profits  than  ever  before! 


^  I.ySKi.BRMC 


MASTIC  ASPHALT  CORP. 

Exclusive  Producers  of 
Inseibnc,  Inselwood  &  /nse/sfone 

South  Bend,  Ind.  Elizabeth,  N.J. 


JONES  &  BROWN,  INC. 

National  Distributors  of 
Inselbric,  Inselwood  &  Inselstone 

Pittsburgh,  Pa. 


SHADOWLINE  really  performs  .  .  .  satisfies 
.  .  .  makes  new  friends  every  minute! 

{*  Guorontetd  by  A 
\  I  Good  Housekeeping 


Mail  coupon  today  to  learn  how  your  "Soles  con 
Soar  with  INSELBRIC". . . 


Jones  &  Brown,  Inc.,  Dept.  SN 
439  Sixth  Ave.,  Pittsburgh  19,  Po. 

At  no  obligation,  please  send  me  details  about 
the  new  sales  record-breaker,  SHADOWLINEl 
Contractor  □  Jobber  □  Dealer  □ 


